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1. INTRODUCTION. 

Royal Decree-Law 5/2015, of 30 April 2015, on urgent measures for marketing the exploitation 
rights of audiovisual content pertaining to professional football competitions ("RDL 5/2015") 
establishes that participation in an official professional football competition in Spain 
automatically entails the transfer of the powers to jointly market the audiovisual rights to the 
organising entity. 

The National Professional Football League ("LALIGA"), as the organising entity of the First and 
Second Division National League Championship, is the entity in charge of jointly marketing the 
audiovisual rights of the Clubs and Public Limited Sports Companies ("Sports PLCs") participating 
in these competitions. 

This document sets out the guidelines applicable to the marketing of certain audiovisual content 
associated with the National League Championship in Spain for exploitation aimed at residential 
customers (hereinafter, the "Process"). Specifically, the Process outlines in detail the audiovisual 
content offered (Section 2), the exploitation terms that must be followed (Section 3), how tenders 
must be submitted (Section 4), what criteria LALIGA will apply to award the marketed audiovisual 
content (Section 5) and, finally, the general terms applicable to the Process and the marketing 
contracts to be entered into with the operator(s) finally selected (hereinafter, the “Successful 
Tenderer” or the “Successful Tenderers”) (Section 6). 

The Process complies with RDL 5/2015: 

A. The audiovisual content offered is aligned with the scope of RDL 5/2015, in 
particular with section 1(1) thereof. 

B. The audiovisual rights marketing and exploitation system is governed by the 
principle of freedom of enterprise within the framework of the evaluation system 
established under European and Spanish competition law, as required by section 
4(1). 

C. The general terms governing the marketing of the rights to exploit audiovisual 
content are hereby published, specifying the marketing method, the 
configuration of the tenders for their exploitation, their grouping in lots and the 
requirements for their award and exploitation, pursuant to sections 4(2) and 4(3). 

D. The marketing criteria set out in section 4(4) are satisfied. 

E. Provision is made for the possibility of terminating the contract and awarding it 
to another tenderer in the event that any Successful Tenderer does not exploit 
the audiovisual rights, pursuant to section 4(6). 

F. The marketing and exploitation of the audiovisual content covered by this 
Process has been agreed and approved by the supervisory body for the 
management of audiovisual rights. 

G. The award procedure will also respect the provisions of the Second Additional 
Provision. 

Finally, LALIGA has asked the Spanish Markets and Competition Commission for a prior report 
pursuant to section 4(3) of RDL 5/2015, having made the modifications deemed appropriate to 
ensure compliance with the principles of publicity, transparency and non-discrimination. 
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2. DESCRIPTION OF THE AUDIOVISUAL CONTENT 
COVERED BY THE PROCESS. 

LALIGA offers interested operators (hereinafter, the "Candidate" or "Candidates") the possibility 
to submit one or more tenders (hereinafter, the "Tender" or "Tenders") for each of the lots divided 
into different options, which are schematically described in APPENDIX 1 (hereinafter, the "Lots", 
the "Option" or "Options"). 

The inclusion of six (6) alternative Options, with different Lots, allows Candidates to choose the 
Option(s) that best suits their preferences or operating capabilities, without the rigidity of having 
only one option. 

The Lots included in each of the Options have been prepared with the aim of guaranteeing 
optimum marketing to encourage the greatest possible number of Tenders from Candidates, 
avoiding any possible exclusion or difficulty in submitting Tenders. 

Once the Tenders for the Lots have been analysed in their respective Options, LALIGA will award 
one (1) of the Options with their respective Lots in accordance with the award criteria set out in 
section 5. 

In addition to the audiovisual content covered by this Process, LALIGA will subsequently publish 
one or more additional competitive tender process(es) in which Lot will be marketed containing, 
among other content: 

i. One (1) match of each match day of the First Division National League Championship, to 
be broadcast on free-to-air television, on a non-exclusive basis. 

ii. First and Second Division matches for marketing and exploitation in public establishments 
(Horeca). 

iii. Second Division matches (including the play-offs), on an exclusive basis, for broadcasting 
on television or via the Internet, either PPV or free-to-air. 

iv. Highlights or clips of First Division and Second Division matches. 

2.1 GENERAL PROVISIONS APPLICABLE TO ALL LOTS. 

2.1.1 DESCRIPTION OF THE MATCHES OF THE First Division National League Championship. 

For information purposes, the number of matches and match days comprising, as a general rule, 
the First Division National League Championship is identified. 

Three hundred and eighty (380) matches will be played among the twenty (20) Clubs/Sports PLCs 
that make up this division, over the thirty-eight (38) match days into which each season is divided. 

During each match day, ten (10) matches will be played from Friday to Monday, at the times 
described in section 2.5, although some match days may occasionally take place mid-week. 

2.1.2 SEASONS 

LALIGA offers Candidates the possibility to submit Tenders for a term of three (3), four (4) and/or 
five (5) seasons, from the 2027/28 season to the 2031/32 season. 

2.1.3 TERRITORY 
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This Process covers the exploitation of audiovisual content in the territory of Spain, including 
Andorra (the "Territory"). In the case of Andorra, the exploitation of audiovisual content will, in any 
case, be on a non-exclusive basis. 

The above notwithstanding, in compliance with the European regulations in force or replacing 
them during the term of the contracts entered into by the Successful Tenderers, Regulation (EU) 
2017/1128 of the European Parliament and of the Council of 14 June 2017 on cross-border 
portability of online content services in the internal market will apply. In this regard, a subscriber 
to online content services who resides in Spain may have access to the subscribed content in 
connection with this Process outside the Territory, provided that he or she is temporarily located 
in another Member State of the European Union. 

2.1.4 DISTRIBUTION FORMAT. 

Section 2.6 notwithstanding, the audiovisual content included in the Options and Lots included in 
this Process may be distributed through any medium or platform, whether PPV or free-to-air. 

This includes, but is not limited to: cable, satellite, Hertzian waves, ADSL, IPTV, Internet, Wi-Fi, 3G, 
4G, 5G and future generations, mobile portals, websites, virtual reality, augmented reality, as well 
as any other existing system or method that may be developed in the future. 

2.1.5 EXCLUSIVITY REGIME. 

The content of the Options and Lots included in this Process will be marketed on an exclusive and 
non-exclusive basis, as indicated in the description of each of the Options and their respective 
Lots indicated in section 2.2 below. 

The above notwithstanding, the following should be noted: 

i. The audiovisual content classified as "ancillary rights" contained in each Lot, as detailed in 
sections 2.3 and 2.4, is marketed on a non-exclusive basis in any case. 

ii. Clubs/Sports PLCs and LALIGA may exploit the audiovisual content set out in section 2.6 
on a non-exclusive basis. 

2.1.6 LANGUAGES. 

The Successful Tenderers awarded the Lots included in this Process, regardless of the 
distribution format of the audiovisual content, must offer the user the option to access the 
commentary of the broadcast in all co-official languages in territories where there is a co-official 
language, including both the audio provided by the Successful Tenderer and the different options 
that may be offered by other radio audiovisual service providers and other voice-overs provided 
by LALIGA. 

For clarification, this obligation will only apply to matches played by Clubs/Sports PLCs belonging 
to territories that have a co-official language in territories where there is a co-official language, 
including both the audio provided by the Successful Tenderer and the different options that may 
be offered by other radio audiovisual service providers and other voice-overs provided by 
LALIGA. 

2.1.7 SUB-LICENCE. 

The Successful Tenderers awarded each of the Lots included in this Process may sub-license 
their exploitation, provided that they have the prior and express authorisation of LALIGA. 
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The Successful Tenderer awarded each Lot must guarantee, in the sub-licence contract, 
compliance by the sub-licensee(s) with the operating terms and other obligations set out in this 
Process. 

The sub-licensing authorisation will not be granted by LALIGA, which must be confirmed in a duly 
reasoned letter, in the following cases: 

i. The potential sub-licensee has contracted a debt with LALIGA (or its subsidiaries) and/or 
there are legal proceedings in progress in relation to the aforementioned non-payment of 
amounts owed. 

ii. The potential sub-licensee places LALIGA in a situation of reputational risk, for example, 
by broadcasting socially inappropriate audiovisual content on its platform. 

iii. The potential sub-licensee has an adverse judgment against it or is under investigation for 
breaches of intellectual property law or any other law related to the exploitation of 
audiovisual content. 

iv. The potential sub-licensee proposes a format for exploitation of the audiovisual content 
contrary to the provisions of this Process. 

For clarification, the reference to "potential sub-licensee" includes both the entity that may enter 
into the sub-licence contract and any of the entities that are part of the business group, including 
its parent company, as well as possible breaches by members of the Board of Directors of any of 
the companies of the business group to which the sub-licensee belongs (such liability will be 
taken into account if such breaches arise from acts derived from the status of directors). 

2.2 DESCRIPTION OF THE LOTS INCLUDED IN THE PROCESS. 

Candidates may submit Tenders for the Lots included in one, several or all of the Options 
described in the following sub-sections. However, only one (1) of the Options, with its respective 
Lots, will be finally awarded. 

2.2.1 OPTION B. 

2.2.1.1 LOT B.1 

Lot B.1 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers:1 (A) a LALIGA First Division Channel, produced by LALIGA2 on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 

i. Nine (9) matches per match day of the First Division National League Championship, live 
and on an exclusive basis. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis,3 including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by (a) the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for one (1) match per 

 
1 "Residential" customers are defined as customers who can avail of a television offer that is not specifically designed for public establishments 

(Horeca). 

2 The LALIGA First Division Channel will include, among others, football content, sports news, documentaries, archives, etc. 

3 Exclusivity will not affect the rights recognised to Clubs/Sports PLCs under RDL 5/2015, as outlined in section 2.6 of this Process. 
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match day of the First Division National League Championship for broadcast on free-to-air 
television, on a non-exclusive basis, and by (b) the Successful Tenderer of the Lot marketed in a 
subsequent competitive tender procedure for public establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may broadcast up to a maximum of twenty-six (26) Real Madrid C.F. 
matches and a further twenty-six (26) F.C. Barcelona matches, including: the two (2) matches 
between Real Madrid C.F. and F.C. Barcelona, known as "El Clásico"; the two (2) matches between 
Real Madrid C.F. and Club Atlético de Madrid (the Madrid derby) and the two (2) matches between 
F.C. Barcelona and Club Atlético de Madrid. 

In addition, it will be entitled to one of the two fixtures between Clubs/Sports PLCs from the same 
Autonomous Region (for example: Basque, Seville or Valencian derby). 

SELECTION: 

The Successful Tenderer has 1st pick on 26 match days, 3rd pick on 26 match days, 4th pick on 24 
match days and 5th to 10th pick on 38 match days. 

The Successful Tenderer will broadcast the match selected by the free-to-air operator with 2nd 
pick on 38 match days. 

The 1st pick of Lot B.1 will be made on all match days except match days 2, 5, 8, 11, 14, 17, 20, 23, 26, 
29, 32 and 35. 

The 3rd pick of Lot B.1 will be made on all match days except match days 3, 6, 9, 12, 15, 18, 21, 24, 
27, 30, 33 and 36. 

The 4th pick of Lot B.1 will be made on all match days except match days 1, 4, 7, 10, 13, 16, 9, 22, 25, 
28, 31, 34, 37 and 38. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.1.2 LOT B.2. 

Lot B.2 confers the right to broadcast and exploit the following audiovisual content on pay-TV for 
marketing to residential customers: 

i. One (1) match per match day of the First Division National League Championship, live and 
on an exclusive basis. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for public 
establishments (Horeca). 

SPECIAL CHARACTERISTICS: 
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The Successful Tenderer may not broadcast either of the matches that Real Madrid C.F. and F.C. 
Barcelona play against Club Atlético de Madrid. The Successful Tenderer may not broadcast 
either of the two (2) matches between Real Madrid C.F. and F.C. Barcelona, known as "El Clásico". 
The Successful Tenderer may broadcast up to a maximum of twelve (12) Real Madrid C.F. matches 
and a further twelve (12) F.C. Barcelona matches. 

It will be entitled to one of the two fixtures between Clubs/Sports PLCs from the same 
Autonomous Region (for example: Basque, Seville or Valencian derby). 

SELECTION: 

The Successful Tenderer has 1st pick on 12 match days, 3rd pick on 12 match days and 4th pick on 
14 match days. 

The 1st pick of Lot B.2 will be made on match days 2, 5, 8, 11, 14, 17, 20, 23, 26, 29, 32 and 35. 

The 3rd pick of Lot B.2 will be made on match days 3, 6, 9, 12, 15, 18, 21, 24, 27, 30, 33 and 36. 

The 4th pick of Lot B.2 will be made on match days 1, 4, 7, 10, 13, 16, 19, 22, 25, 28, 31, 34, 37 and 38. 

2.2.2 OPTION C. 

2.2.2.1 LOT C.1 

Lot C.1 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 

iii. Nine (9) matches per match day of the First Division National League Championship, live 
and on an exclusive basis. 

iv. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by (a) the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for one (1) match per 
match day of the First Division National League Championship for broadcast on free-to-air 
television, on a non-exclusive basis, on certain match days and by (b) the Successful Tenderer of 
the Lot marketed in a subsequent competitive tender procedure for public establishments 
(Horeca). 

SPECIAL CHARACTERISTICS: 

This Lot includes the two (2) matches between Real Madrid C.F. and F.C. Barcelona, known as "El 
Clásico". The Successful Tenderer may broadcast up to a maximum of twenty-eight (28) Real 
Madrid C.F. matches and a further twenty-eight (28) F.C. Barcelona matches. The Successful 
Tenderer may not broadcast the first and return fixture that Real Madrid C.F. and F.C. Barcelona 
play against Club Atlético de Madrid. 

SELECTION: 

The Successful Tenderer has 1st pick on 28 match days, 3rd pick on 28 match days, 4th pick on 30 
match days and 5th to 10th pick on 38 match days. 
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The Successful Tenderer will broadcast the match selected by the free-to-air operator with 2nd 
pick on 28 match days. 

The 1st pick of Lot C.1 will be made on all match days except match days 2, 6, 10, 14, 18, 22, 26, 28, 
30 and 34. 

The 3rd pick of Lot C.1 will be made on all match days except match days 1, 5, 9, 13, 17, 21, 25, 33, 
36and 38. 

The 4th pick of Lot C.1 will be made on all match days except match days 4, 8, 12, 16, 20, 24, 29 and 
32. 

The Successful Tenderer of this Lot will simultaneously broadcast the match selected in the 2nd 
pick by the Successful Tenderer of a subsequent tender procedure for free-to-air broadcasting 
on all match days except match days 3, 7, 11, 15, 19, 23, 27, 31, 35 and 37. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.2.2 LOT C.2 

Lot C.2 confers the right to broadcast and exploit the following audiovisual content on pay-TV for 
marketing to residential customers: 

One (1) match per match day of the First Division National League Championship, live and on an 
exclusive basis. 

The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for public 
establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may not broadcast the first and return fixture that Real Madrid C.F. and 
F.C. Barcelona play against Club Atlético de Madrid. The Successful Tenderer may not broadcast 
either of the two (2) matches between Real Madrid C.F. and F.C. Barcelona, known as "El Clásico". 
The Successful Tenderer may broadcast up to a maximum of ten (10) Real Madrid C.F. matches 
and a further ten (10) F.C. Barcelona matches. 

SELECTION: 

The Successful Tenderer has 1st pick on 10 match days, 3rd pick on 10 match days and 4th pick 
on 8 match days. 

The Successful Tenderer will broadcast the match selected by the free-to-air operator with 2nd 
pick on 10 match days. 

The 1st pick of Lot C.2 will be made on match days 2, 6, 10, 14, 18, 22, 26, 28, 30 and 34. 
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The 3rd pick of Lot C.2 will be made on match days 1, 5, 9, 13, 17, 21, 25, 33, 36 and 38. 

The 4th pick of Lot C.2 will be made on match days 4, 8, 12, 16, 20, 24, 29 and 32. 

The Successful Tenderer of this Lot will simultaneously broadcast the match selected in the 2nd 
pick by the Successful Tenderer of a subsequent tender procedure for free-to-air broadcasting 
on match days 3, 7, 11, 15, 19, 23, 27, 31, 35 and 37. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.3 OPTION D. 

2.2.3.1 LOT D.1. 

Lot D.1 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel. 

i. Five (5) matches per match day of the First Division National League Championship, live 
and on an exclusive basis. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

The content of this Lot will also be broadcast live by (a) the Successful Tenderer of the Lot 
marketed in a subsequent competitive tender process for one (1) match per match day of the 
First Division National League Championship for broadcast on free-to-air television, on a non-
exclusive basis, and by (b) the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender procedure for public establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may broadcast up to a maximum of nineteen (19) Real Madrid C.F. 
matches and a further nineteen (19) F.C. Barcelona matches, including: one (1) match between 
Real Madrid 

C.F. and F.C. Barcelona, known as "El Clásico", to be played in the second round of fixtures; one 
(1) match between Real Madrid C.F. and Club Atlético de Madrid (Madrid derby); and one (1) match 
between F.C. Barcelona and Club Atlético de Madrid. 

The Successful Tenderer may not broadcast the first and return fixture that Real Madrid C.F. and 
F.C. Barcelona play against the following clubs: Valencia C.F., Athletic Club de Bilbao and Sevilla 
F.C. 

SELECTION: 

The five (5) matches will be selected by the Successful Tenderer of this Lot on the first match day, 
with the 1st, 4th, 6th, 8th and 10th picks, with the remaining picks corresponding to the Successful 
Tenderer of Lot D.2. 
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For the next match day, the five (5) matches will be selected by the Successful Tenderer of this 
Lot with the 3rd, 5th, 7th and 9th picks, with the remaining picks corresponding to the Successful 
Tenderer of Lot D.2. The Successful Tenderer will broadcast the match selected by the free-to-
air operator with 2nd pick on 19 match days, on the match days where the Successful Tenderer 
of Lot D.1 has 3rd pick. 

For the successive match days, the Successful Tenderer of this Lot will alternate its picks with the 
Successful Tenderer of Lot D.2. Thus, the Successful Tenderer of Lot D.1 will have 1st pick on 19 
match days of each season and 3rd pick on 19 match days of each season. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.3.2 LOT D.2. 

Lot D.2 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 

i. Five (5) matches per match day of the First Division National League Championship, live 
and on an exclusive basis. 

ii. The audiovisual content mentioned in the previous paragraph may be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by (a) the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for one (1) match per 
match day of the First Division National League Championship for broadcast on free-to-air 
television, on a non-exclusive basis, and by (b) the Successful Tenderer of the Lot marketed in a 
subsequent competitive tender procedure for public establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may broadcast up to a maximum of nineteen (19) Real Madrid C.F. 
matches and a further nineteen (19) F.C. Barcelona matches, including: one (1) match between 
Real Madrid C.F. and F.C. Barcelona, known as "El Clásico", to be played in the first round of 
fixtures; one (1) match between Real Madrid C.F. and Club Atlético de Madrid (Madrid derby); and 
one (1) match between F.C. Barcelona and Club Atlético de Madrid. 

The Successful Tenderer may not broadcast the first and return fixture that Real Madrid C.F. and 
F.C. Barcelona play against the following clubs: Valencia C.F., Athletic Club de Bilbao and Sevilla 
F.C. 

SELECTION: 

The five (5) matches will be selected by the Successful Tenderer of this Lot on the first match day, 
with the 3rd, 5th, 7th and 9th picks, with the remaining picks corresponding to the Successful 
Tenderer of Lot D.1. The Successful Tenderer will also broadcast the match selected by the free-
to-air operator with 2nd pick on 19 match days, on the match days where the Successful Tenderer 
of Lot D.2 has 3rd pick. 
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For the following match day, the five (5) matches will be selected by the Successful Tenderer of 
this Lot with 1st, 4th, 6th, 8th and 10th picks, with the remaining picks corresponding to the 
Successful Tenderer of Lot D.1. 

For the successive match days, the Successful Tenderer of this Lot will alternate its picks with the 
Successful Tenderer of Lot D.1. Thus, the Successful Tenderer of Lot D.2 will have 1st pick on 19 
match days of each season and 2nd pick on 19 match days of each season. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.4 OPTION E. 

2.2.4.1 LOT E.1. 

Lot E.1 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 

i. Seven (7) matches of each match day of the First Division National League Championship 
live and on an exclusive basis, for marketing to residential customers on pay-TV. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for public 
establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may broadcast up to a maximum of nineteen (19) Real Madrid C.F. 
matches and a further nineteen (19) F.C. Barcelona matches, including: one (1) match between 
Real Madrid C.F. and F.C. Barcelona, known as "El Clásico", to be played in the second round of 
fixtures; one (1) match between Real Madrid C.F. and Club Atlético de Madrid (Madrid derby); and 
one (1) match between F.C. Barcelona and Club Atlético de Madrid. 

SELECTION: 

The Successful Tenderer has 1st pick on 19 match days, 3rd pick on 19 match days, 4th pick on 19 
match days, 5th pick on 19 match days and 6th-10th pick on 38 match days.. 

The 1st and 5th pick of Lot E.1 will be made on match days 2, 4, 6, 8, 10, 12, 14, 16, 18, 20, 22, 24, 26, 
28, 30, 32, 34, 36 and 38. 

The 3rd and 4th pick of Lot E.1 will be made on match days 1, 3, 5, 7, 9, 11, 13, 15, 17, 19, 21, 23, 25, 27, 
29, 31, 33, 35 and 37. 

The 6th, 7th, 8th, 9th and 10th picks will be made by the Successful Tenderer of Lot E.1 on all 38 
match days. 
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2.2.4.2 LOT E.2. 

Lot E.2 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: 

i. Three (3) matches of each match day of the First Division National League Championship 
live and on an exclusive basis, for marketing to residential customers on pay-TV. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by (a) the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for one (1) match per 
match day of the First Division National League Championship for broadcast on free-to-air 
television, on a non-exclusive basis, and by (b) the Successful Tenderer of the Lot marketed in a 
subsequent competitive tender procedure for public establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may broadcast up to a maximum of nineteen (19) Real Madrid C.F. 
matches and a further nineteen (19) F.C. Barcelona matches, including: one (1) match between 
Real Madrid C.F. and F.C. Barcelona, known as "El Clásico", to be played in the first round of 
fixtures; one (1) match between Real Madrid C.F. and Club Atlético de Madrid (Madrid derby); and 
one (1) match between F.C. Barcelona and Club Atlético de Madrid. 

SELECTION: 

The Successful Tenderer has 1st pick on 19 match days, 3rd pick on 19 match days, 4th pick on 19 
match days and 5th pick on 19 match days. 

The 1st and 5th pick of Lot E.2 will be made on match days 1, 3, 5, 7, 9, 11, 13, 15, 17, 19, 21, 23, 25, 27, 
29, 31, 33, 35 and 37. 

The 3rd and 4th pick of Lot E.2 will be made on match days 2, 4, 6, 8, 10, 12, 14, 16, 18, 20, 22, 24, 26, 
28, 30, 32, 34, 36 and 38. 

The Successful Tenderer will broadcast the match selected by the free-to-air operator with 2nd 
pick on 38 match days. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.5 OPTION F. 

2.2.5.1 LOT F.1. 

Lot F.1 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 
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i. Seven (7) matches of each match day of the First Division National League Championship 
live and on an exclusive basis, for marketing to residential customers on pay-TV. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for public 
establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may broadcast up to a maximum of twenty-six (26) Real Madrid C.F. 
matches and a further twenty-six (26) F.C. Barcelona matches, including: the two (2) matches 
between Real Madrid C.F. and F.C. Barcelona; the two (2) matches between Real Madrid C.F. and 
Club Atlético de Madrid; and the two (2) matches between F.C. Barcelona and Club Atlético de 
Madrid. 

SELECTION: 

The Successful Tenderer has 1st pick on 26 match days, 3rd pick on 25 match days, 4th pick on 26 
match days and 5th pick on 26 match days, 6th, 7th, 8th and 10th pick on 38 match days and 9th 
pick on 11 match days. 

The 1st pick of Lot F.1 will be made on all match days except match days 2, 5, 8, 11, 14, 17, 20, 23, 26, 
29, 32 and 35. 

The 3rd pick of Lot F.1 will be made on all match days except match days 1, 4, 7, 10, 13, 16, 19, 22, 
25, 28, 31, 34 and 37. 

The 4th pick of Lot F.1 will be made on all match days except match days 3, 6, 9, 12, 15, 18, 21, 24, 
27, 30, 33 and 36. 

The 5th pick of Lot F.1 will be made on all match days except match days 1, 7, 10, 13, 16, 19, 23, 25, 
28, 31, 37 and 38. 

The 9th pick of Lot F.1 will be made on match days 1, 7, 10, 13, 16, 19, 23, 25, 28, 31 and 37. 

2.2.5.2 LOT F.2. 

Lot F.2 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: 

i. Three (3) matches of each match day of the First Division National League Championship 
live and on an exclusive basis, for marketing to residential customers on pay-TV. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by (a) the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for one (1) match per 
match day of the First Division National League Championship for broadcast on free-to-air 
television, on a non-exclusive basis, and by (b) the Successful Tenderer of the Lot marketed in a 
subsequent competitive tender procedure for public establishments (Horeca). 
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SPECIAL CHARACTERISTICS: 

The Successful Tenderer may not broadcast either of the two (2) matches between Real Madrid 
C.F. and F.C. Barcelona. Furthermore, the Successful Tenderer may not broadcast either of the 
two (2) matches between Real Madrid C.F. and Club Atlético de Madrid, nor either of the two (2) 
matches between F.C. Barcelona and Club Atlético de Madrid. 

The Successful Tenderer may broadcast up to a maximum of thirteen (13) Real Madrid C.F. 
matches and a thirteen (13) F.C. Barcelona matches. 

SELECTION: 

The Successful Tenderer has 1st pick on 12 match days, 3rd pick on 13 match days, 4th pick on 12 
match days, 5th pick on 12 match days and 9th pick on 27 match days.. 

The 1st pick of Lot F.2 will be made on match days 2, 5, 8, 11, 14, 17, 20, 23, 26, 29, 32 and 35. 

The 3rd pick of Lot F.2 will be made on match days 1, 4, 7, 10, 13, 16, 19, 22, 25, 28, 31, 34 and 37. 

The 4th pick of Lot F.2 will be made on match days 3, 6, 9, 12, 15, 18, 21, 24, 27, 30, 33 and 36. 

The 5th pick of Lot F.2 will be made on match days 1, 7, 10, 13, 16, 19, 23, 25, 28, 31, 37 and 38. 

The 9th pick of Lot F.2 will be made on all match days except match days 1, 7, 10, 13, 16, 19, 23, 25, 
28, 31 and 37. 

The Successful Tenderer will broadcast the match selected by the free-to-air operator with 2nd 
pick on 38 match days. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.2.6 OPTION G. 

2.2.6.1 LOT G.1. 

Lot G.1 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 

i. Seven (7) matches of each match day of the First Division National League Championship 
live and on an exclusive basis, for marketing to residential customers on pay-TV. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for public 
establishments (Horeca). 

SPECIAL CHARACTERISTICS: 
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The Successful Tenderer may broadcast up to a maximum of twenty-eight (28) Real Madrid C.F. 
matches and a further twenty-eight (28) F.C. Barcelona matches, including: the two (2) matches 
between Real Madrid C.F. and F.C. Barcelona, known as "El Clásico"; the two (2) matches between 
Real Madrid C.F. and Club Atlético de Madrid; and the two (2) matches between F.C. Barcelona 
and Club Atlético de Madrid. 

SELECTION: 

The Successful Tenderer has 1st pick on 29 match days, 3rd pick on 27 match days, 4th pick on 30 
match days and 5th pick on 28 match days, 6th pick on 38 match days, 7th pick on 38 match days, 
8th pick on 38 match days and 10th pick on 38 match days. 

The 1st pick of Lot G.1 will be made on all match days except match days 1, 7, 11, 15, 19, 23, 27, 31 
and 35. 

The 3rd pick of Lot G.1 will be made on all match days except match days 2, 6, 10, 14, 18, 22, 26, 30, 
32, 34 and 38. 

The 4th pick of Lot G.1 will be made on all match days except match days 4, 8, 12, 16, 20, 24, 28 and 
36. 

The 5th pick of Lot FG1 will be made on all match days except match days 3, 5, 9, 13, 17, 21, 25, 29, 
33 and 37. 

2.2.6.2 LOT G.2. 

Lot G.2 confers the right to broadcast and exploit audiovisual content on pay-TV for marketing to 
residential customers: (A) a LALIGA First Division Channel, produced by LALIGA on which the 
content described below will be broadcast or (B) the following audiovisual content described 
below, without being broadcast on the LALIGA First Division Channel: 

i. Three (3) matches of each match day of the First Division National League Championship 
live and on an exclusive basis, for marketing to residential customers on pay-TV. 

ii. The audiovisual content mentioned in the previous paragraph may also be broadcast on a 
deferred and non-exclusive basis, including the possibility of broadcasting it on demand. 

It should also be noted that the content of this Lot will also be broadcast live by (a) the Successful 
Tenderer of the Lot marketed in a subsequent competitive tender process for one (1) match per 
match day of the First Division National League Championship for broadcast on free-to-air 
television, on a non-exclusive basis, and by (b) the Successful Tenderer of the Lot marketed in a 
subsequent competitive tender procedure for public establishments (Horeca). 

SPECIAL CHARACTERISTICS: 

The Successful Tenderer may not broadcast either of the two (2) matches between Real Madrid 
C.F. and F.C. Barcelona. Furthermore, the Successful Tenderer may not broadcast either of the 
two (2) matches between Real Madrid C.F. and Club Atlético de Madrid, nor either of the two (1) 
matches between F.C. Barcelona and Club Atlético de Madrid. 

The Successful Tenderer may broadcast up to a maximum of ten (10) Real Madrid C.F. matches 
and a further ten (10) F.C. Barcelona matches. 

SELECTION: 
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The Successful Tenderer has 1st pick on 9 match days, 3rd pick on 11 match days, 4th pick on 8 
match days, 5th pick on 10 match days and 9th pick on 38 match days.. 

The 1st pick of Lot G.2 will be made on match days 1, 7, 11, 15, 19, 23, 27, 31 and 35. 

The 3rd pick of Lot G.2 will be made on match days 2, 6, 10, 14, 18, 22, 26, 30, 32, 34 and 38. 

The 4th pick of Lot G.2 will be made on match days  4, 8, 12, 16, 20, 24, 28 and 36. 

The 5th pick of Lot G.2 will be made on match days 3, 5, 9, 13, 17, 21, 25, 29, 33 and 37. 

The Successful Tenderer will broadcast the match selected by the free-to-air operator with 2nd 
pick on 38 match days. 

With regard to the selection by the Successful Tenderer of the Lot marketed in a subsequent 
competitive tender process of one (1) match per match day of the First Division National League 
Championship, it should be noted that it will select the match it wishes for free-to-air 
broadcasting, with the exception of matches played by Real Madrid C.F., F.C. Barcelona, Club 
Atlético de Madrid, or any other Club/Sports PLC playing in the UEFA Champions League or its 
successor competition. 

2.3 ANCILLARY RIGHTS OF SUCCESSFUL TENDERERS. 

In addition to the main content of each Option and Lot outlined in section 2.2 above, the 
Successful Tenderers of each Lot will enjoy the following ancillary rights in respect of the licensed 
content, on a non-exclusive basis and on the terms and conditions set out below. 

2.3.1 HIGHLIGHTS. 

The Successful Tenderers may broadcast highlights of up to twelve minutes (12') of First and 
Second Division matches (including play-offs) on a non-exclusive basis (the "Highlights"). 

The Highlights will be produced and provided by LALIGA and contain game footage from the 
match. 

The Highlights will be delivered to the Successful Tenderer within two (2) hours and fifteen 
minutes (15’) of the start of each match and may be broadcast from the moment they are provided 
by LALIGA and for the duration of all the seasons covered by the Process. 

Additionally, if the Successful Tenderer wishes to record his own highlights, it may do so for the 
matches within its Lot. For this purpose, it may access the stadiums with its own means and 
record game footage of the matches under the following terms: 

• Access for two (2) ENG teams in all First Division stadiums. 

• Placement of up to three (3) fixed cameras at the matches within its Lot to 
customise the production thereof with its commentators and to follow the 
game. 

For the images recorded with the two (2) ENG teams indicated above, the Successful Tenderer 
will have the right to record such game images only for broadcasting and exploitation on a 
deferred basis and for the purpose of reporting strictly on the sporting content of the First 
Division National League Championship, if applicable, after the matches, in highlights 
programmes that the Successful Tenderer may broadcast on its television channel(s), as well as 
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on its official website and official social media channels observing the embargo for such 
platforms. 

The Successful Tenderer undertakes to deliver to LALIGA, as established in section 3.5, a licence 
to use and exploit the best images, in compacted format, that have been recorded with the 
aforementioned own means within twenty-four (24) hours of the recording thereof, which will be 
included in LALIGA's archives for its own use in international distribution and in its digital 
environments under the terms established in section 2.6. Delivery will be in FTP or similar format. 

The "best images" will be held to be those considered as such by the editor in charge of selecting 
them and, in case of doubt, following LALIGA's instructions. 

For the personalisation of commentators and the personalisation of pundits, the Successful 
Tenderer will be subject to the provisions of section 2.7. 

2.3.2 BRIEF HIGHLIGHTS. 

The Successful Tenderers of the Lots may broadcast images of the matches played on each 
match day with a duration of one hundred and eighty seconds (180") per match ("Brief 
Highlights") from the end of the last match played on that particular day for the entire duration of 
their contract, for broadcast on the Successful Tenderer's channel and/or platform and digital 
platforms. 

LALIGA will deliver the Brief Highlights to the Successful Tenderers within two (2) hours and 
fifteen minutes (15') of the start of each match. 

Brief Highlights may be used in whole or in part, provided that the maximum overall length per 
match available does not exceed one hundred and eighty seconds (180") and the Brief Highlights 
are not presented individually and classified by a specific Club/Sports PLC. 

2.3.3 NEAR-LIVE MINI-CLIPS. 

Five (5) mini-clips per match will be made available to the Successful Tenderers on the same 
terms and conditions established for LALIGA and the Clubs/Sports PLCs in sections 2.6.1 and 2.6.2 
of this Process. 

2.3.4 NON-GAME IMAGES. 

Non-game images of the matches played on each match day will be made available to the 
Successful Tenderers of the Lots. These non-game images will include, for example, images of 
the dugout, stands, etc. 

These non-game images may be used in fragments, will be limited to a maximum aggregate per 
match of sixty seconds (60") and may be used on the official social media channels, official 
websites and official digital platforms of the Successful Tenderer, from five minutes (5') after the 
end of the corresponding match. 

The use of such images will be limited to the promotion of the National League Championship, or 
to encourage attendance at stadiums and viewing through the channel broadcasting the 
matches. 

2.3.5 CLIPS ON SOCIAL MEDIA. 

The following images of the matches included in the awarded Lots will be made available to the 
Successful Tenderers of the Lots for their official social media: 
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i. Short clips on social media: these clips will be no longer than thirty seconds (30") in total 
per match and may be broadcast from fifteen minutes (15') after the end of the match. 

ii. Long clips on social media: these clips will be no longer than ninety seconds (90") per 
match and may be broadcast from Tuesday at 10:00 a.m. for weekend fixtures and from 
Friday at 10:00 a.m. for midweek fixtures. 

Short clips and long clips may be used in fragments and will be limited to an aggregate maximum 
per match of thirty seconds (30") and ninety seconds (90"), provided that the overall maximum 
duration per match does not exceed thirty seconds (30") and ninety seconds (90") respectively. 

The use of such images will be limited to the promotion of the National League Championship, or 
to encourage attendance at stadiums and viewing through the channel broadcasting the 
matches. 

2.3.6 PRE- AND POST-MATCH INTERVIEWS. 

The following non-exclusive interview content, if any, may be broadcast by the Successful 
Tenderers of the Lots; this content is described in greater detail in the current Protocol for 
Interviews and Journalist Intervention for Interviews, attached hereto as APPENDIX 2. 

This is content that have been created and organised under the exclusive initiative of LALIGA. 

Section Six of the National Court handed down judgments on judicial reviews on 29 June and 30 
November 2023. 

These judgments are not final as extraordinary appeals challenging the construction or 
application of the law [recurso de casación] have been filed against them. As the decisions 
themselves recognise, they offer an analysis limited to the sphere of public law, not prejudging, 
therefore, issues of private law relating to the agreements that the clubs may have voluntarily 
reached with LALIGA, to the ownership of ancillary rights or, more generally, to the marketing of 
television broadcasting rights, the regime of which falls within the competence of the civil courts. 

The above notwithstanding, this ancillary content may be provided by LALIGA under the 
agreements entered into with the Clubs/Sports PLCs. 

(I) PRE -MATCH COACH INTERVIE WS  

i. Pre-match coach interviews: the Successful Tenderers of the Lots may broadcast one (1) 
interview for each team playing the match, i.e. two (2) interviews in total per match, in 
which LALIGA interviews the head coach or another member of the coaching staff of both 
teams upon arrival at the stadium. The interviews will take place in the so-called "flash 
position" and the total duration of each interview will be a maximum of one minute (1'). 

(II) POST-MATCH SUPE RFLASH INTERVIEWS  

ii. Post-match superflash interviews: the Successful Tenderers of the Lots may broadcast 
one (1) interview for each team playing the match, i.e. two (2) interviews in total per match, 
conducted by the Successful Tenderer on the pitch just after the end of the match. Each 
Club/Sports PLC will provide at least one relevant player for this interview. The total 
duration of each superflash interview will be between one (1') and two minutes (2'). These 
interviews will be conducted with the appropriate backdrop provided by LALIGA. 

(III) POST -MATCH FLASH C OACH INTE RVIEWS  

iii. Post-match flash coach interviews: the Successful Tenderers of the Lots may broadcast 
one (1) interview for each team playing the match, i.e. two (2) interviews in total per match, 
conducted by the Successful Tenderer and/or LALIGA, in the minutes immediately 
following the end of the match, in a space provided by the Club/Sports PLC and with a 
LALIGA backdrop. Each Club/Sports PLC will provide its head coach for these interviews. 
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The total duration of each flash coach interview will be between one (1') and two minutes 
(2'). 

(IV) POST-MATCH FLASH PLAYE R INTE RVIEWS.  

iv. Post-match flash player interviews: the Successful Tenderers of the Lots may broadcast 
between two (2) and four (4) interviews for each team playing the match, i.e. between four 
(4) and eight (8) interviews in total per match, conducted by the Successful Tenderer 
and/or LALIGA itself, after the match, in a space provided by the Club/Sports PLC and 
with LALIGA backdrop. Each Club/Sports PLC will provide between two (2) and four (4) 
players for interview. The total duration of each flash player interview will be between two 
(2') and three minutes (3'). At least the first two players will be available to the main 
operator in the so-called "flash zone" within 20 minutes of the end of the match. 

2.3.7 ACTIONS THAT SUCCESSFUL TENDERERS MAY REQUEST. 

In order to improve the audiovisual experience for fans of the National League Championship and 
to bring the audiovisual product offered by LALIGA in line with the leading football competitions, 
the Successful Tenderers may request certain actions from LALIGA. LALIGA will propose these 
actions to the Clubs/Sports PLCs, which may decide whether to accept them or not. 

2.3.8 LALIGA'S HISTORICAL ARCHIVE. 

The Successful Tenderers will have access to LALIGA's historical archive from the 2015/2016 
season onwards, upon request to LALIGA. 

Use of LALIGA’s historical archive is limited to the programmes of the Successful Tenderer and 
advertising trailers intended to promote the Successful Tenderer's content. For clarification, 
these matches from LALIGA's historical archive may not be used as a match library. 

2.4 ADDITIONAL ANCILLARY RIGHTS. 

The Successful Tenderers of the Lot will be entitled to have access the following additional 
content: 

i. Images of the current season's National League Championship matches, as applicable to 
each Successful Tenderer depending on the content of their Lot, or archive images in 
LALIGA’s possession, to be used as advertising trailers to promote the content of each 
Successful Tenderer. 

ii. Still images, photographs or photomontages of a match to promote the exploitation of the 
audiovisual rights of the Successful Tenderers and/or LALIGA and/or the National League 
Championship. These images must show seven (7) or more players from different 
Clubs/Sports PLCs provided that the promotion is focused on the promotion of the 
National League Championship and not on the individual images of any player. 

iii. The Successful Tenderers will have the option of broadcasting in other technologies that 
may appear on the market, provided that they request the corresponding authorisation 
from LALIGA. 

2.5 SCHEDULING AND SELECTION OF MATCHES. 

First Division National League Championship matches played on weekends (including Friday and 
Monday4) will be broadcast according to the following approximate schedule: 

 
4 The holding of matches on Mondays and Fridays of each match day has recently been confirmed by a judgment of the First Chamber of the 
Supreme Court, of 16 October 2025, after dismissing the appeal filed against the Judgment of the Madrid Provincial Court of Appeal (Section 28), 
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• Fridays at 9:00 p.m., Saturdays at 2:00 p.m., 4.15 p.m., 6:30 p.m. and 9:00 p.m. 
Sundays at 2:00 pm, 4:15 pm, 6:30 pm and 9:00 pm; and Mondays at 9:00 pm. 

• In August, the time slots may be delayed to 7:00 p.m. and 11:00 p.m. 

When the match day is held exceptionally during the week, LALIGA will designate the dates and 
times of the matches to facilitate the configuration of the schedule respecting the various rules 
that influence it (two-night break between matches, etc.) and the Successful Tenderer will select 
the match according to the schedule created by LALIGA. Indicative times will be Tuesdays, 
Wednesdays and Thursdays between 7:00 p.m. and 10:00 p.m. 

LALIGA will communicate to the Successful Tenderers the matches that will be played during 
each match day of the First Division National League Championship after the official calendar 
draw takes place, before the start of each season. 

LALIGA will be responsible for setting the schedules in accordance with the LALIGA's Bylaws and 
General Regulations, the Spanish Sport Act [Ley 39/2022, de 30 de diciembre, del Deporte] and 
the applicable legislation. LALIGA will exercise this function in an objective, non-discriminatory 
manner and in the interests of the proper conduct of the sports competition and its promotion. In 
any case, LALIGA will endeavour to take into account the proposed schedules that may be made 
by the Successful Tenderers of exclusive exploitation rights for matches, in order of priority in the 
selection. 

For the selection of matches, the following procedure will apply: 

i. The Successful Tenderer of a Lot with 1st pick must communicate its selection with at least 
three (3) weeks' notice. 

ii. The Successful Tenderer of a Lot with 3rd pick must communicate such selection two (2) 
calendar days after LALIGA informs it of the selection made by the Successful Tenderer 
with 1st pick. 

LALIGA will have at least three (3) weeks to communicate the picks finally made to the Successful 
Tenderers of each Lot, with the exception of the unified match days that take place at the end of 
the First Division National League Championship or postponed matches. 

2.6 EXCLUDED RIGHTS AND LIMITATIONS ON THE EXCLUSIVITY OF THIS PROCESS. 

All audiovisual rights not expressly included in the Lots will be held to be excluded from this 
Process, although LALIGA reserves the right to market them at a later date. 

The exclusivity conditions of the Lots offered in this Process notwithstanding, LALIGA (including 
the companies of its Business Group), the Clubs/Sports PLCs comprising it and the sponsors, 
collaborators or commercial partners of LALIGA may use certain images of the matches of the 
National League Championship under the terms set out below. Furthermore, the exclusivity of the 
Lots will be conditioned by certain regulatory limitations which are also specified in this section. 

2.6.1 IMAGES IN LALIGA'S AUDIOVISUAL ENVIRONMENT. 

With the main purpose of promoting the National League Championship, during the term of the 
contracts entered into with the Successful Tenderers, LALIGA will have the right to use the 

 
of 18 June 2020, and the National Sports Council’s Decision of 16 October 2020. 
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matches of the National League Championship under the following terms on a non-exclusive 
basis. 

i. Websites, applications, digital platforms and others: 

MATCH IMAGES: 

LALIGA will make available match footage with a duration of one hundred and eighty 
seconds (180") from the end of the last match of each match day. It will also have the 
possibility of broadcasting the matches on a deferred basis from Tuesday at 10:00 a.m. for 
weekend fixtures and from Friday at 10:00 a.m. for midweek fixtures. 

The images may be included, among others, on the official LALIGA website, in 
applications, platforms, technological innovation projects (such as virtual reality, 
augmented reality or any other that may be developed), data analysis programmes, 
statistical programmes for professional use, LALIGA branded channels on digital 
platforms (YouTube, Vimeo, Twitch, etc.), video games, official museums and the 
interaction of all of the above with the terminals, both online and offline, both for 
professionals and for the general public, as appropriate. 

ii. LALIGA official social media: 

MATCH IMAGES: 

LALIGA may use the images of the matches played each match day on its official social 
media channels with a duration of up to ninety seconds (90''), from Tuesday at 10:00 a.m. 
for weekend fixtures and from Friday at 10:00 a.m. for midweek fixtures. 

These images may be used in whole or in excerpts and will be limited to a maximum 
aggregate duration of ninety seconds (90") per match. 

NON-GAME MATCH IMAGES: 

LALIGA may use the images of the matches played each match day on its official social 
media channels, relating to events ancillary to the match itself, from five minutes (5') after 
the end of each match. 

These images may be used in excerpts and are limited to an aggregate maximum duration 
of sixty seconds (60") per match. These non-game images will include, for example, 
images of the dugout, stands, etc. 

NEAR-LIVE MINI-CLIPS. 

LALIGA will have five (5) mini-clips for each match, which will contain images of the match, 
but not images of goals. These mini-clips will be distributed and may be broadcast during 
the match, and will have the following characteristics: 

• Two-three (2-3) mini-clips with a maximum duration of ten seconds (10") each, 
containing images of the first half of each match. 

• Two-three (2-3) mini-clips with a maximum duration of ten seconds (10"), 
containing images of the second half of each match. 

Their purpose is to promote the channel where the match is being broadcast and, 
therefore, these mini-clips cannot be edited or monetised. 
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PRE- AND POST-MATCH IMAGES: 

LALIGA may use images of the moments before and after the matches played each match 
day on its official social media channels, including, for example, images of the warm-up, 
press conferences, the atmosphere in the stands and ceremonial acts. 

2.6.2 IMAGES IN THE CLUBS’/SPORTS PLCS’ AUDIOVISUAL ENVIRONMENT 

With the main purpose of promoting the National League Championship, during the term of the 
contracts entered into with the Successful Tenderer(s), the Clubs/Sports PLCs will have the right 
to use images of the matches they have played in accordance with the terms agreed and 
approved by the competent bodies of LALIGA on a non-exclusive basis. 

i. Official television channels of Clubs/Sports PLCs: "Official television channel of the 
Clubs/Sports PLCs" means those published and distributed by the Clubs/Sports PLCs 
themselves, the subject matter of which is devoted to the Club's sporting activity and 
which are regularly broadcast daily. 

Clubs/Sports PLCs may broadcast on official television channels: 

A. Ninety-second (90'') highlights with images of their match to be broadcast after the 
end of the match and, additionally, one hundred and eighty-second (180") highlights 
with images of their match, to be broadcast after the end of the last match of that day 
of the match day. Clubs/Sports PLCs may choose one of the following options: (1) 
broadcast the highlights distributed by LALIGA or (2) edit the highlights of its matches 
with its own resources. 

B. Furthermore, to ensure that the Clubs/Sports PLCs can also broadcast their away 
matches on a deferred basis, instead of only home matches, they have agreed with 
LALIGA the possibility of using the images of their matches in each match day (for 
their full broadcast, extended highlights, reports, etc.) on a deferred basis for home 
and away games on their official television channels, from Tuesday at 10:00 a.m. for 
weekend fixtures and from Friday at 10:00 a.m. for the midweek fixtures. 

Clubs that do not wish to opt for this broadcasting option may in any case apply section 2.6.3 on 
the deferred broadcasting of their home matches. 

C. Clubs/Sports PLCs may also use live pre-match and post-match images (as indicated 
in section 2.3.5 above) on their official television channels, until the players walk out 
onto the field of play and also non-game images including images of the bench, 
stands, etc. 

ii. Websites, apps, OTT and official museums 

"Websites, applications and OTT" means those published and distributed by the Clubs/Sports 
PLCs themselves, the subject matter of which is devoted to the Club's sporting activity and which 
are regularly publish video-on-demand content. 

Clubs/Sports PLCs will be able to use on their official websites, apps and museums: 

A. Highlights of their match for broadcast with a total duration of one hundred and eighty 
seconds (180"), after the end of the last of the matches on the match day on which 
their match is held. Clubs/Sports PLCs may choose one of the following options: (1) 
broadcast the highlights distributed by LALIGA or (2) edit the highlights of its matches 
with its own resources. 
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B. Furthermore, to ensure that the Clubs/Sports PLCs can also broadcast their away 
matches on a deferred basis, instead of only home matches, they have agreed with 
LALIGA the possibility of using the images of their matches in each match day (for 
their full broadcast, extended highlights, reports, etc.) on a deferred basis for home 
and away games on their official television channels, from Tuesday at 10:00 a.m. for 
weekend fixtures and from Friday at 10:00 a.m. for the midweek fixtures. 

C. Pre- and post-match images: Clubs/Sports PLCs may use images of the moments 
before and after their matches played each match day, including warm-up images, 
press conferences, etc. with the scope and limitations set out in section 2.3.5 above. 

D. Non-game match footage: Clubs/Sports PLCs may use footage of the matches played 
each match day relating to events ancillary to the match played, with a duration of 
sixty seconds (60") per match, from five minutes (5') after the end of the match. These 
non-game images will include, for example, images of the dugout, stands, etc. 

iii. Social media 

MATCH IMAGES: 

Clubs/Sports PLCs may use the images of the matches they play (home or away) each 
match day on their social media channels with a duration of up to ninety seconds (90''), 
from Tuesday at 10:00 a.m. for weekend fixtures and from Friday at 10:00 a.m. for midweek 
fixtures. 

The use of such images will be limited to the promotion of the National League 
Championship or the club’s matches, or to encourage attendance at stadiums and viewing 
through the channel broadcasting the matches. Clubs/Sports PLCs will follow the manual 
of use established by LALIGA. 

For clarification, broadcasting the images implies their right to reproduce such images, 
but not to exploit them, and the Clubs/Sports PLCs are not able, therefore, to assign such 
images to any third party. 

NON-GAME MATCH IMAGES: 

The Clubs/Sports PLCs may use the images of the matches played each match day 
relating to events ancillary to the match played on their official social media channels, with 
a duration of sixty seconds (60") per match, from five minutes (5') after the end of the 
match. These non-game images will include, for example, images of the dugout, stands, 
etc. 

NEAR-LIVE MINI-CLIPS. 

In addition, during their match on each match day, Clubs/Sports PLCs may broadcast five 
(5) mini-clips for each match, which will contain images of the match, but not images of 
goals. 

These mini-clips will be distributed and may be broadcast during the match, and will have 
the following characteristics: 

• Two-three (2-3) mini-clips with a maximum duration of ten seconds (10") each, 
containing images of the first half of each match. 

• Two-three (2-3) mini-clips with a maximum duration of ten seconds (10"), containing 
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images of the second half of each match. 

Their purpose is to promote the channel where the match is being broadcast and, 
therefore, these mini-clips cannot be edited or monetised. 

CLIPS ON PLAYERS’ OFFICIAL PROFILES: 

Clubs/Sports PLCs may provide their players with clips to be posted on their official social 
media profile, as directed by the Club/Sports PLC, with a maximum duration of 30 seconds 
(30") per match and Club/Sports PLC. 

These images may be used in excerpts and are limited to an aggregate maximum duration 
of sixty seconds (30") per match and Club/Sports PLC. 

Players may post these clips from Tuesday at 10:00 a.m. for weekend fixtures and from 
Friday at 10:00 a.m. for midweek fixtures. 

These clips, which will be provided to Clubs/Sports PLCs upon request to LALIGA, may not 
be marketed or monetised and will be suspended if players misuse them. 

2.6.3 RIGHTS OF CLUBS/SPORTS PLCS UNDER ROYAL DECREE LAW 5/2015. 

Pursuant to section 2(3) of RDL 5/2015, each club or entity in whose facilities a sporting event is 
held will have the right to exploit the following rights: 

i. The deferred broadcasting of each match played in its stadium after the end of each 
match day, provided that it does so through its own distribution channel devoted to 
Club's/Sports PLC’s sporting activity. 

ii. The live broadcasting, within the facilities of each Club/Sports PLC where the match takes 
place, of the audiovisual television signal corresponding to the event. 

2.6.4 SPONSORS, COLLABORATORS OR COMMERCIAL PARTNERS OF THE LEAGUE, INCLUDING 
THEIR GROUP COMPANIES AND THOSE OF THE CLUBS/SPORTS PLCS. 

For each match day, they will have images with a duration of up to three minutes (3’), from 
Tuesday at 10:00 a.m. for weekend fixtures and from Friday at 10:00 a.m. for midweek fixtures. 

These images may not be broadcast with the intention of reporting on the content or 
development of a match, but will be broadcast for broad purposes such as the promotion of 
LALIGA, the prestige of LALIGA, its members or its sponsors, among others. This will all be done 
following the style manual approved by LALIGA. 

Moreover, these images may be used on social media for promotional purposes such as, for 
example, the presentation of official LALIGA prizes. 

Such sponsors, collaborators or commercial partners may also use the post-match superflash 
interviews conducted by LALIGA or the Successful Tenderer thirty minutes (30') after the end of 
the match. In addition, they may use any other pre- and post-match interview conducted by 
LALIGA or the Successful Tenderer fifteen minutes (15') after the interview has taken place, 
provided that it is not available on social media. LALIGA will also provide pre-match images to 
third parties for broadcast in regular programming. 

2.6.5 SHORT NEWS REPORTS BROADCAST BY AUDIOVISUAL OPERATORS PURSUANT TO THE 
GENERAL AUDIOVISUAL COMMUNICATION ACT. 
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The Successful Tenderers must take into account section 144 of the Spanish General Audiovisual 
Communication Act [Ley 13/2022, de 7 de julio, General de la Comunicación Audiovisual] or 
equivalent legislation replacing it, as well as the applicable criteria established by the Spanish 
Markets and Competition Commission. 

2.7 CONTENT PRODUCTION. 

LALIGA holds the status of producer under section 7(1)(d) of RDL 5/2015 and Royal Legislative 
Decree 1/1996, of 12 April, enacting the Consolidated Text of the Spanish Intellectual Property Act 
[Ley de Propiedad Intelectual], specifically section 120(2), under which the status of producer of 
an audiovisual recording is the natural or legal person who has the initiative and assumes 
responsibility for such audiovisual recording. 

In this context, the audiovisual production of all matches and highlights forming part of the Lots 
within this Process will be carried out by LALIGA or the party it designates, in at least HD format. 
The cost of the production will be borne by LALIGA. 

The following ranges of production levels will be considered in the production of the matches and 
highlights: 

i. "El Clásico" production: matches between the F.C. Barcelona and Real Madrid C.F. 

ii. Production A: First Division matches of F.C. Barcelona or Real Madrid C.F. 

iii. Production B: another four (4) First Division matches, provided that they do not involve F.C. 
Barcelona or Real Madrid C.F. 

iv. Production C: four (4) First Division matches. 

The Successful Tenderers are obliged to comply with the current Regulations for Televised 
Broadcasting and the current Protocol for Interviews and Journalist Intervention. The Regulations 
for Televised Broadcasting will be made available to the Candidates upon request to LALIGA5. 

In cases in which the Successful Tenderer wishes to exercise the right to personalise the awarded 
content, it may do so (using its own means, in agreement with LALIGA or the entity designated by 
LALIGA to carry out the production), with the Successful Tenderer assuming the cost of such 
personalisation in all cases. 

The personalisation right will be limited solely and exclusively to the possibility of personalising 
its in-game broadcasts solely through the use of voice-overs and commentary, and it may add 
personalisation cameras and appearances by its speakers, presenters, pundits and 
commentators only in the pre-match, half-time and post-match periods. Successful Tenderers 
may also install game-monitoring cameras in the places authorised in accordance with the 
Regulations, but these images may only be used in post-match programmes produced and 
broadcast by the Successful Tenderer. 

Furthermore, the Successful Tenderer undertakes to ensure that the personalisation of the 
production is done in a positive way, avoiding damaging the image of the National League 
Championship, Clubs/Sports PLCs, players, coaches and public. In the event that these principles 
are violated, LALIGA will inform the Successful Tenderer to avoid a repeat of its breach and may 

 
5 On 29 June and 30 November 2023, Section Six of the National Court handed down judgments on judicial reviews on 29 June and 30 November 

2023, offering a construction exclusively based on the space-time criteria set out in section 1 of RDL 5/2015 and which is contradictory to other 

judgments handed down in both the judicial review and civil proceedings. These judgments, which are not final, affect certain provisions of the 
Regulations on Televised Broadcasting and do not prejudge issues that are subject to private law. 
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request the replacement of the speakers, presenters, commentators and pundits who have failed 
to comply with the above principles. 

LALIGA will offer the signal of the contents of each Lot through INTERXION (located at Calle 
Albasanz, 71, Madrid) or another delivery centre to be previously agreed with the Successful 
Tenderers. Such signal, owned by LALIGA, may be used by LALIGA without any limitations other 
than those that could infringe the rights granted to the Successful Tenderers of the different Lots. 

Moreover, the Successful Tenderers may use in the audiovisual production images provided by 
the Clubs/Sports PLCs, which the latter agree to deliver under the terms established by the 
Clubs/Sports PLCs with LALIGA. 

3. TERMS FOR EXPLOITING AUDIOVISUAL CONTENT. 

3.1 BROADCASTING TERMS. 

The Successful Tenderers of the Lots will be obliged to broadcast live the signal of each of the 
matches within their Lot, before the start of each half of the match, from the moment the players 
are in the tunnel, and this image is included in the match signal. 

The "match signal", owned by LALIGA, is the official and uninterrupted signal of each match, 
produced and created by LALIGA under homogeneous and previously established standards, and 
which includes pre-match, match and post-match. This signal (including graphics) is the only 
signal that will be distributed to the Successful Tenderers of the various Lots. 

3.2 ADVERTISING, PROMOTION AND SPONSORSHIP TERMS. 

Each Successful Tenderer will be subject to the following terms in the exploitation of their 
respective Lot, and must ensure, where appropriate, that their sub-licensee or sub-licensees 
comply with them: 

i. Identify the National League Championship competitions, including the LALIGA logo, its 
signature sound and the logo of its main sponsor (currently "EA Sports" for the First 
Division) in any media and/or formats, such as: mobile applications, public events, official 
products and promotional campaigns, among others. 

If LALIGA designates another main sponsor during the Lots marketing period, it must notify the 
Successful Tenderers, and the points set out in this section apply from the start of the season 
following the notification by LALIGA. 

ii. None of the Successful Tenderers may designate any programming or content sponsor 
related to LALIGA that may conflict with the five (5) main sponsors of LALIGA, which will 
under no circumstances be audiovisual communication service providers. For this 
purpose, LALIGA will communicate the list of such sponsors to the Successful Tenderers 
at the beginning of each season. 

For clarification, "conflict" will be held to mean the association of the broadcasting of matches 
and highlights with competing brands of LALIGA's main sponsors, in such a way that these brands 
might be understood to be sponsoring LALIGA and/or the First and/or Second Division 
competitions. 

However, in no case will such limitation impose any exclusivity or restriction on the Successful 
Tenderer for the sale of advertising spaces (other than sponsorship of broadcasts) in respect of 
the sectors and product categories of the aforementioned main sponsors of LALIGA. 
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iii. LALIGA will provide in each of the marketing contracts to be signed with the Successful 
Tenderers for the appearance of its logo in the broadcasts, as well as the appearance of 
the logo of LALIGA's main sponsor. 

iv. The following will be included in the exploitation of the Lots containing matches for live 
and/or deferred broadcasting: 

A. ten seconds (10") presenting the National League Championship with the official 
signature sound of LALIGA, before the start of the first and second half of the match; 
and 

B. eight (8) twenty-second (20”) slots for the promotion of the National League 
Championship and its sponsors before the start of each match, at the end of the first 
half, at the start of the second half and at the end of the match, in both live and 
deferred broadcasts; and 

C. In each of the Successful Tenderer’s segments promoting the programmes, matches 
or channels broadcast, a maximum ten-second (10'') slot for the promotion of the 
National League Championship and/or LALIGA's sponsors, in both live and deferred 
broadcasts. 

LALIGA will provide the content that the Successful Tenderers must include in their broadcast. 

v. The images of the matches and the summaries that are conferred as rights ancillary to 
each Lot may not be altered under any circumstances. In particular, the Successful 
Tenderer may not modify any aspect in relation to: 

A. The bumpers before and after replays, which will have a maximum duration of one 
second (1''), in both live and deferred broadcasts; and 

B. The image of the clock, the score, the 360º replay and/or the statistics/data of the 
match where a LALIGA sponsor will also appear integrated in the graphics or any other 
on-screen graphics, with a duration of three hundred seconds (300'') per match, in 
both live and deferred broadcasts; and 

C. Perimeter advertising appearing during the broadcast, whether digitised, virtual or 
real. 

During the broadcasting of the matches, no advertising of any kind may be inserted, such as, but 
not limited to: on-screen graphics, screen reductions, etc. The only exception will be the insertion 
by the Successful Tenderer of: (i) the identification of the channel and (ii) the identification of the 
operator that ultimately broadcasts the signal. 

vi. Paragraph (v) above notwithstanding, the Successful Tenderers of the Lots may 
broadcast advertisements as follows: 

A. Immediately prior to the LALIGA slots described in paragraph (iv), which will be 
broadcast prior to the players' walking out onto the field of play. The players walking 
out onto the field of play will be: 

• approximately four minutes (4') before the start of play in the first half, and 

• approximately one minute (1') before the start of play in the second half. 

B. Immediately following the LALIGA slots described in (iv) above, which will be 
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broadcast: 

• After the players enter the tunnel at the end of the first half; and 

• At the end of the on-field flash interviews which are broadcast live (approximately 
four minutes (4') after the final whistle). 

All the above must always respect the priority of the slots reserved by LALIGA as described in 
section (iv) above. 

Finally, it should be noted that LALIGA is committed to implementing a campaign to promote the 
National League Championship in traditional and digital media at national level in order to give it 
greater visibility and relevance through an investment of up to a maximum of 10 million euros per 
season. 

3.3 REPORTING TERMS. 

LALIGA will ask the Successful Tenderers of each Lot to cooperate to increase the visibility and 
relevance of the National League Championship through certain reporting obligations. In 
particular, LALIGA has a special interest, as the entity marketing the audiovisual content covered 
by this Process, in verifying that the Successful Tenderers exploit the Lots properly and in 
knowing the evolution of the market for the exploitation of audiovisual content during the term of 
the marketing contracts with the Successful Tenderers. 

With regard to audience figures, these are necessary, among other aspects, to be able to 
establish the distribution of income for the clubs relating to the concept of "social establishment", 
pursuant to section 5(3)(b)(2) of RDL 5/2015 and, in particular, the two thirds established in that 
section relating to the generation of revenue through marketing television broadcasts. 

Additionally, the data provided by the Successful Tenderers in accordance with the reporting 
obligations set out in this Process will enable the improvement of the audiovisual content 
operated by the Successful Tenderers, e.g. through a more tailored audiovisual experience for 
each type of end-customer during the viewing of the match. Consequently, higher audiovisual 
quality and innovation is a clear benefit also for the Successful Tenderers, who can offer a better 
product to the end consumers. 

Similarly, the data provided by the Successful Tenderers also serve as support for decision-
making aimed at improving the Competitions themselves, such as, for example, with regard to 
the management of schedules, seeking for schedules that show a higher audience and, therefore, 
greater interest and attractiveness for the end consumer. To this end, the Successful Tenderers 
will be obliged to provide LALIGA with the following information relating to the exploitation of the 
awarded Lots, which will be treated with the utmost confidentiality for the exclusive use of 
LALIGA, and must guarantee, in the event that they are sub-licensed, that the sub-licensee 
complies with these obligations. In this regard, the sub-licensee will provide the information 
mentioned in paragraphs (i) to (iv) directly to LALIGA for the purpose of monitoring football 
competitions: 

i. Audience figures: 

A. Audience figures for the broadcast of each of the matches or highlights will be 
provided in accordance with subsections (b) and (c) below. The source of the data will 
be the Successful Tenderer's own measurement tools. 

B. Audience figures will be provided detailed on a minute-by-minute basis and with 
details of each audio track of the broadcast by age, gender, province and, where 



32 | 

 

 

• 

technically possible, postcode. The same breakdown will also be provided by type of 
signal distribution system and device, whether it is linear television, television 
connected via the Internet through a set-top box, Smart TV, mobile phone, tablet, 
computer, game console or any other device, detailing when casting or mirroring is 
performed with any of these. 

C. The metrics provided for the segmentation provided in point b. will be as follows: 

• the average audience of matches or highlights; 

• the number of unique users who viewed the match or highlights at some point in 
time; 

• the average viewing time per single user; 

• the total number of different devices that accessed each match or highlights 
broadcast, broken down by Smart TV, mobile phones, tablets, computers, games 
consoles, etc.; and 

• the number of unique monthly users. 

The Successful Tenderers must provide these figures within seven (7) calendar days of the end 
of each match or of the broadcast of each set of highlights or the next business day in the event 
of a non-business day. 

LALIGA will provide the Successful Tenderers with a template with the data delivery format 
containing the required information. 

ii. Subscriber figures: 

A. Monthly subscriber figures will be provided for the matches or channels on which the 
audiovisual content of the Lots is broadcast, whether they are fixed or mobile TV 
subscribers through any of the distribution systems (IPTV, cable, fibre, ADSL, satellite, 
OTT, etc.). Such data will be provided broken down by the corresponding name of the 
convergent commercial package with which they were contracted, where applicable. 

B. Monthly data on registrations and cancellations broken down by each contract 
package that includes LALIGA content, indicating the sale price to the subscriber of 
each of the registration and cancellation packages. 

C. Figures will be provided for the total number of different devices (Smart TVs, mobile 
phones, tablets, computers, games consoles, etc.) through which they connected to 
the matches or channels broadcasting the matches or highlights of the Lots at some 
point during the month. 

D. Subscriber figures will also include separately the number of users accessing 
audiovisual content from a single subscription, including the type of device on which 
the content is accessed second or third at the same time. 

E. Numbers of subscribers using portability in accordance with section 2.1.3, and 
territories of portability usage broken down by province and where technically 
possible by postcode. 

iii. Percentages of the total audience for each of the optional audio channels. 
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The Successful Tenderers will provide these figures on the seventh (7th) day of each month or on 
the next working day in case of a non-business day, putting the data in relation to the existing 
subscribers at the end of the previous month. 

LALIGA will provide the Successful Tenderers with a template with the data delivery format 
containing the required information. 

iv. Updating of public commercial information including the contents of the Lots. 

A monthly update will be sent with the new rates of the packages and the number of contracts of 
each package that include the audiovisual contents of the Lots. 

Successful Tenderers and their sub-licensees must scrupulously observe data protection and 
intellectual and industrial property legislation, as well as competition legislation, when submitting 
this information to LALIGA. 

The content of the above audience and subscriber figures will be treated by LALIGA as 
confidential information and LALIGA undertakes to safeguard such information in an appropriate 
manner in accordance with the applicable professional standards and at least with measures 
similar to those it uses for the treatment of its own confidential information. 

It will also refrain from disclosing or revealing such information without the prior consent of the 
Successful Tenderer. 

3.4 PAYMENT TERMS. 

The Successful Tenderers of the Lots covered by this Process must pay the price finally agreed 
upon, distributing said price proportionally to each season and making the following payments in 
the first season: 

3.4.1 2027/28 SEASON: 

i. Ten percent (10%) of the agreed price upon signing of the agreement, minus the Award 
Advance, if applicable, in accordance with the following section. 

ii. Ten percent (10%) of the agreed price on 1 July 2027. 

iii. Ten percent (10%) of the agreed price on 1 August 2027. 

iv. Ten percent (10%) of the agreed price on 1 September 2027. 

v. Ten percent (10%) of the agreed price on 1 October 2027. 

vi. Ten percent (10%) of the agreed price on 1 November 2027. 

vii. Ten percent (10%) of the agreed price on 1 December 2027. 

viii. Ten percent (10%) of the agreed price on 1 January 2028. 

ix. Ten percent (10%) of the agreed price on 1 February 2028. 

x. Ten percent (10%) of the agreed price on 1 March 2028. 
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Award Advance (10%): 

Regardless of the payment schedule detailed in the previous section, the Successful Tenderer 
will pay, as an advance payment of the total price, ten percent (10%) of the agreed price for the 
first season ("Award Advance") within ten (10) calendar days of the date of the provisional award 
of the contract as envisaged in section 5.3. This advance will be charged against the first payment 
milestone due in accordance with the applicable schedule. 

Only in the event that an agreement is not reached between the Successful Tenderer and LALIGA 
for the execution of the contract within the period established in section 5.6, for reasons not 
attributable to LALIGA and where the Successful Tenderer breaks off negotiations arbitrarily or 
contrary to good faith, LALIGA may retain the full amount of the Award Advance as specified 
damages, without prejudice to the possibility of claiming damages for any additional loss 
suffered. 

Failure to pay the Award Advance within the period indicated will entitle LALIGA to cancel the 
provisional award, without the need for prior notice, and to award the Lot(s) to another Candidate 
in accordance with section 5.7. 

3.4.2 FOR EACH OF THE FOLLOWING SEASONS (2028/29 TO 2031/32). 

The payments for the following seasons will be equal to the previous payments, with the 
difference that the first payment will be made on 01 July 2028 for the following seasons and 
twenty percent (20%) will be paid in the first of the payments. 

Once the invoice is issued and received by the Successful Tenderer of a Lot, it must be paid within 
thirty (30) days. 

The payment terms above notwithstanding, the payment terms are subject to modification by 
agreement between LALIGA and the Successful Tenderer, provided that any changes are limited 
to non-significant adjustments relating to the payment schedule. In the event of failure to reach 
an agreement, the payment schedule specified in this section will prevail in all cases. 

Bearing in mind that LALIGA has been appointed under RDL 5/2015 as the marketer of the 
audiovisual rights of the Clubs in the First and Second Division of LALIGA, it is vitally important 
that the Successful Tenderers rigorously comply with the agreed payment schedule, so that 
LALIGA can in turn distribute this income among the different Clubs/Sports PLCs. 

In this regard, any delay in the payment of any of the amounts agreed with the Successful 
Tenderers will entitle LALIGA, without the need for any type of prior notice, to impose late-
payment interest equivalent to the sum of: (i) the statutory interest rate in force from time to time 
and (ii) forty percent (40%). As an example, if the statutory interest rate were 3.25%, the late-
payment interest would be 4.55% (3.25 + 40% of 3.25 = 1.30). 

In addition, if the Successful Tenderer defaults on three or more payments, as described in (i) to 
(x) above, LALIGA will be entitled to: 

i. oblige the Successful Tenderer to suspend the broadcasting of matches until the amounts 
due have been paid along with the interest accrued to date; and 

ii. require the defaulting Successful Tenderer to provide a joint and several bank guarantee 
payable upon first demand in favour of LALIGA for the amount of the outstanding 
payments until the end of the marketing contract signed with the Successful Tenderer. 
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The Successful Tenderer expressly waives any benefit of the right to claim any offsetting between 
the amounts owed by the Successful Tenderer to LALIGA for the marketing of rights and the 
claims that the Successful Tenderer may make, whatever the reasons alleged, against LALIGA. 

3.5 OWNERSHIP. 

The Successful Tenderers will not have any rights over the images of the broadcast matches 
covered by this Process, except for the broadcasting and audiovisual exploitation rights 
described in this Process. For clarification, the broadcasting and audiovisual exploitation of each 
Lot does not confer on the Successful Tenderer the ownership of the broadcast and/or exploited 
content at any time. 

The Successful Tenderers must grant LALIGA a licence to use and exploit the rights derived from 
any possible recordings that the Successful Tenderers make with their own means authorised by 
LALIGA, as well as personalisation of the awarded content for the maximum time legally 
permitted until it enters the public domain. 

Once the term of the corresponding marketing contract has expired, the Successful Tenderers 
will be obliged to return to LALIGA or destroy, at LALIGA's discretion, any material generated as 
a result of the exploitation of the awarded Lot, as well as any information in their possession under 
the marketing contract, which may lead to the misuse of audiovisual rights beyond the term of 
the corresponding contract. 

Furthermore, once the term of the marketing contract has expired, given its status as producer 
of the audiovisual content covered by this Process, LALIGA will hold all the intellectual property 
rights over all the audiovisual content and recordings (files) that have been generated, and they 
may be exploited in any medium or format, without any limitation whatsoever, worldwide, for the 
period of maximum validity of such rights. This is without prejudice to the non-exclusive use that 
the Clubs/Sports PLCs may make of the files detailed in this paragraph and which correspond to 
the matches in which they have participated. 

4. PROCEDURE FOR THE SUBMISSION OF TENDERS. 

This section describes the steps to be followed for the submission of Tenders for the Lots 
included in this Process. 

The submission of a Tender by a Candidate implies full and strict assent to all the requirements 
and provisions set out in this Process. In this regard, the Tenders submitted by the Candidates 
are final, unconditional and irrevocable, and the Candidates may not submit Tenders conditional 
upon the acquisition of certain packages or Lots, or the occurrence of certain events. 

Candidates will be bound by their Tender(s) for sixty (60) days from the deadline for submission 
of Tenders or, as applicable, when all the necessary documentation has been provided within the 
cure period established in section 4.5. 

The submission of a Tender by a Candidate requires the completion of three (3) forms: one (1) 
Submission Form; one (1) Statement of Compliance Form and one (1) Financial Proposal Form 
(collectively, the "Tender Forms"). The Tender will be considered complete when all three Tender 
Forms have been submitted. 

The Tender Forms are attached as APPENDIX 3 to this document and are also available on the 
LALIGA website: https://www.laliga.com/derechos- audiovisuals/documents. 

http://www.laliga.com/derechos-
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4.1 SUBMISSION FORM. 

First, each Candidate must submit one (1) Submission Form (see APPENDIX 3.1 to this document) 
containing: 

i. The Candidate's identification details (company name and registered office). 

ii. The contact details of the person with the capacity to legally represent the entity 
submitting the Tender (name, position, telephone, e-mail). 

iii. The documentation necessary to verify compliance with: (a) the general requirements 
established for of all Candidates participating in this Process; (b) the economic and 
financial solvency requirements; and (c) the technical/professional and distribution 
requirements, as outlined in the following sections. 

In the case of submission of Tenders by legal persons controlled by a business group, the 
companies belonging to the group will be taken into account to evaluate the Tender, provided 
that the latter proves that it effectively has at its disposal the means of such companies necessary 
for the performance of the contracts. 

Joint ventures formed temporarily for this purpose (temporary joint ventures or another similar 
legal form) may submit Tenders and, if they are awarded the contract, may simultaneously 
broadcast the rights acquired, without it being necessary to formally execute them in a public 
deed until the award has been made in their favour. However, in case of award, such business 
owners will be jointly and severally liable to LALIGA and must appoint a sole representative or 
legal representative with sufficient powers to exercise the rights and perform the obligations 
arising from the contract until its termination, without prejudice to the existence of joint powers 
of attorney that may be granted to receive or make payments in significant amounts. 

The term of the temporary joint ventures must be the same as the term of the marketing contract 
concluded after the award, at least until its termination. The solvency requirements of this 
Process will apply to the partners of the temporary joint venture or similar legal form considered 
collectively as a single company. It should also be stressed that the formation of a joint venture 
or similar legal entity must, in any case, comply with competition law. 

4.1.1 GENERAL REQUIREMENTS FOR CANDIDATES. 

Any legal entity, whether Spanish or of any other nationality, which has capacity to act and 
provides the following information in this respect, may participate in this Process: 

i. Up-to-date certificate of the Candidate’s registration at the Commercial Registry, issued 
by the relevant Commercial Registry, or equivalent document. 

ii. Copy of the latest audited financial statements of the Candidate and its parent company. 

iii. When the Candidate is a tax resident in Spain or acts through a permanent establishment 
located in Spain or for any reason is registered in the roll of taxpayers in Spain or is 
registered with the Spanish Social Security, it must provide a certificate confirming that it 
is up to date with its tax obligations with the State Agency of Tax Administration (AEAT) 
and Social Security. Both certificates must be issued by the AEAT and the General 
Treasury of Social Security, respectively. 

For clarification, agencies or intermediary entities may also submit Tenders provided that they 
are able to operate the Lots for which they submit Tenders either themselves or through a third 
party and under the terms set out in this Process. 
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4.1.2 ECONOMIC AND FINANCIAL SOLVENCY REQUIREMENTS. 

With regard to the Candidate's economic and financial solvency, the Candidate must prove, with 
reference to its last audited financial statements, or those of its parent company, an annual 
turnover in at least one (1) of the last three (3) years equal to or greater than twenty million euros 
(€20,000,000). 

In the case of newly created companies, instead of the requirement described in the previous 
paragraph, LALIGA will request a joint and several bank guarantee payable upon first demand, in 
the amount of thirty million euros (€30,000,000). 

4.1.3 TECHNICAL/PROFESSIONAL AND DISTRIBUTION REQUIREMENTS. 

In relation to the technical/professional and distribution requirements, optionally, compliance 
with the requirements outlined below may be proved (through the relevant documentation), to 
assess the business strategy to be developed by the Candidate if it is finally chosen as Successful 
Tenderer. These requirements seek to maximise sporting interest in the National League 
Championship, the growth of the future value of the competition as a whole and the added value 
that the Successful Tenderer of each Lot can bring. 

Compliance with the technical/professional and distribution requirements, where applicable, will 
be proved by submitting a report or similar explanatory document which will contain information 
on at least the following aspects: 

A. Universal distribution of audiovisual content within the Territory for the term of the 
marketing contract. In particular, it must be explained what the distribution strategy 
for the awarded Lot(s) will be, whether it will be carried out solely through own 
distribution (by the Successful Tenderer), or through distribution with third parties, or 
both. 

B. Description of the spectrum of subscribers or users at whom the audiovisual content 
of the Lot(s) will be aimed, setting out the expected audience/user targets, including 
providing an estimated quantitative target per season, to demonstrate that the 
audiovisual content awarded will be accessible to the largest possible number of end-
users. 

4.2 STATEMENT OF COMPLIANCE FORM. 

Secondly, each Candidate must submit one (1) Statement of Compliance Form (see APPENDIX 
3.2) confirming that the Candidate: 

i. Has not been convicted by final judgment for forgery, offences against property and 
economic interests, bribery, embezzlement, influence peddling, disclosure of secrets, 
insider trading, offences against the Treasury and Social Security, offences against 
workers' rights or offences relating to the market and consumers. 

The prohibition on contracting extends to legal persons whose directors or 
representatives, in their current position or representation, are in the above situation due 
to actions carried out on behalf or for the benefit of such legal persons or which meet or 
possess the conditions, qualities or relationships required by the corresponding offence 
to be a principal offender. 

ii. Has not filed for insolvency, has not been declared insolvent in any proceedings, has not 
been declared insolvent, is not subject to judicial intervention and has not been 
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disqualified in accordance with the applicable insolvency regulations without the period 
of disqualification set out in the insolvency classification judgment having elapsed. 

iii. Is up to date with the tax or Social Security obligations under the applicable provisions in 
force, under the terms established by regulation. 

iv. Is up to date with its due, payable and enforceable obligations with LALIGA. 

4.3 FINANCIAL PROPOSAL FORM. 

Thirdly, each Candidate must submit one (1) Financial Proposal Form (see APPENDIX 3.3) 
specifying for which Lot(s), within the different Options, it wishes to make its Offer(s). 

The submission of a hard copy notwithstanding, the Financial Proposal Form must be submitted 
in electronic format, by downloading the corresponding Excel file available on the LALIGA 
website (https://www.laliga.com/derechos- audio-visuals/documents). 

It will not be necessary to submit a Tender for all the Lots and Options included in the Form, but 
each Candidate may submit the Tender or Tenders it considers appropriate for each of the Lots 
that it wishes and which are included in the different Options. 

Likewise, it will not be necessary to submit a Tender or Tenders covering the different possibilities 
for the term of the marketing contract, i.e. each Candidate may submit Tenders for three, four 
and/or five seasons. However, it will be necessary to complete the amount of the financial 
proposal for the Lot for each season, according to the chosen term. It will therefore not be 
possible to make economic offers for separate or individual seasons. 

The Financial Proposal Form must be completed with the financial amount that the Candidate 
considers appropriate in relation to: 

i. The Lot or Lots for which the Offer is made, within the different Options; and 

ii. The seasons for which the Offer is made (three, four and/or five seasons). 

The average price offered per season may not present, in any of the seasons included in the 
Tender, a difference of more than three per cent (3%) with respect to the average price offered 
for the whole period. In the event that any season exceeds this difference, the Financial Proposal 
will be automatically adjusted to this limit or, failing this, may be rejected by LALIGA. 

4.4 SUBMISSION OF TENDERS. 

Candidates may submit their Tenders, in the Tender Forms (see APPENDIX 3), until 28 November 
2025 at 10 a.m. 

Tenders must be submitted as hard copies and in electronic format (pen drive) at the 
headquarters of the National Sports Council6 (CSD) in a sealed envelope (main envelope), duly 
identified as "OFERTA DE [OPERADOR] PARA LA COMERCIALIZACIÓN DE LOS DERECHOS 
AUDIOVISUALES DEL CAMPEONATO NACIONAL DE LIGA EN ESPAÑA A PARTIR DE LA 
TEMPORADA 2027/28 – RESIDENCIAL DE PAGO – PRIMERA DIVISIÓN" [TENDER FROM 
[OPERATOR] FOR THE MARKETING OF AUDIOVISUAL RIGHTS FOR THE NATIONAL LEAGUE 
CHAMPIONSHIP IN SPAIN FROM THE 2027/28 SEASON - RESIDENTIAL PAY-TV – FIRST DIVISION] 
and addressed to the attention of the President of the National Sports Council. 

 
6 The National Sport's Council's registered office is at Calle de Martín Fierro 5, 28040 Madrid. 

http://www.laliga.com/derechos-
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The main envelope must contain the following: 

i. one (1) sealed envelope containing, as a hard copy and in electronic format (pen drive), the 
Submission Form together with the requested documentation, as well as the Statement of 
Compliance Form; and 

ii. one (1) sealed envelope with the Financial Proposal Form, as a hard copy and in electronic 
format (pen drive). The electronic format must have been previously downloaded from the 
LALIGA website (https://www.laliga.com/derechos-audiovisuales/documentos), and it is 
not possible to simply provide a scanned hard copy. 

4.5 PROCESS CALENDAR. 

The timetable envisaged for this competitive tender process is as follows: 

 

http://www.laliga.com/derechos-audiovisuales/documentos)
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Date Milestone 

07 November 2025 

• Competitive tender process document and Proposal 
Forms made available 
(https://www.laliga.com/derechos-audiovisuales/ 
documentos). 

• Information to the main communication agencies and 
to the main general and sports media. 

14 November 2025 
Deposit of the Reserve Price with the National Sports 
Council. 

28 November 2025 at 
10:00 a.m. 

Deadline for the submission of Tenders. 

28 November 2025 after 
10:00 a.m. 

• Opening of envelopes at the National Sports Council. 

• Assessment of the correct completion of the 
Submission Form and/or documentation provided, as 
well as the Statement of Compliance Form. 

• In the event that a defect or error that can be 
rectified is detected in these forms, the Candidate(s) 
will be informed and a deadline for rectification will 
be opened (see next milestone). 

• In the event that the information contained in the 
Submission Form and/or documentation provided, as 
well as the Statement of Compliance Form, is correct 
(i.e. it does not contain defects or rectifiable errors), 
compliance with the technical/professional and 
distribution requirements will be checked, where 
applicable, to subsequently evaluate the Financial 
Proposal Form, and then proceed with the provisional 
award in accordance with the procedure established 
in section 5 of this document. 

4 December 2025 at 10:00 
a.m. 

End of the period for rectifying defects or omissions. 

11 December 2025 after 
10:00 a.m. 

Evaluation of the Financial Proposal Form and 
provisional award in accordance with the procedure 
established in section 5 of this document (if 
rectifiable defects or omissions have been detected). 

http://www.laliga.com/derechos-audiovisuales/
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Date Milestone 

Up to 30 business days 
after provisional award or 

later date accepted by 
LALIGA 

Signing of contract(s). 

LALIGA will offer all interested operators the possibility to make written enquiries to clarify any 
issues related to the Process until 19 November 2025 at 10:00 a.m. Questions should be sent to 
consultastvnacional@laliga.es.. To calculate the deadline, business days are considered to be 
every day of the week from Monday to Friday, both included, with the exception of days that are 
officially declared public holidays in the city of Madrid (Spain). 

LALIGA's responses to all Candidates will be published on 24 November 2025 on the LALIGA 
website, in the section created for this purpose, without disclosing the identity of the operator 
who has raised the issue and respecting the confidentiality of information that may be 
commercially sensitive. 

5. PROCEDURE FOR THE AWARD OF LOTS. 

5.1 RESERVE PRICE. 

LALIGA will set a single overall reserve price for all the audiovisual content offered in this Process 
(the "Reserve Price"), which will represent the minimum average price per season offered that is 
necessary for the Option, with the highest Financial Proposal, and, therefore, the Lots that form 
part of it to be directly awarded. 

The Reserve Price must be deposited at the headquarters of the National Sports Council on the 
scheduled date, which will ensure its confidentiality until the day the envelopes are to be opened. 

The Reserve Price has been set according to market criteria, such as the market price of similar 
lots awarded in previous seasons, updating such price. The price of similar lots in countries where 
football is the number one sport and where per capita incomes and populations are similar to 
Spain have also been taken into account. 

5.2 OPENING OF ENVELOPES AND EVALUATION OF TENDERS. 

On the date scheduled for the end of the deadline for the submission of Tenders, at the 
headquarters of the National Sports Council, in the presence of a member of this body and at 
least one representative of LALIGA (the President, General Management and/or Audiovisual 
Area), as well as a representative of the LALIGA’s Legal Department, together with the presence 
of a notary (to ensure that the award procedure is accurately documented), the main envelope 
of each Tender will be opened by LALIGA. The Candidates’ Submission Forms and the Statement 
of Compliance Form will be grouped together, and the Financial Proposal Forms will be kept 
separately. 

First, the envelope containing the Submission Form and the Statement of Compliance Form of 
each Candidate will be opened. It will be verified whether these forms have been correctly 
completed in their entirety and whether the requested documentation has been provided both in 
physical and electronic format (pen drive). 

The Submission Form will have been correctly filled in when all the information concerning the 
general requirements for Candidates and the economic and financial solvency requirements, as 
described in sections 4.1.1 and 4.1.2, respectively, have been met. 

mailto:consultastvnacional@laliga.es
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If a Candidate provides information confirming that it does not comply with the requirements set 
out in sections 4.1.1 and 4.1.2, the Candidate will be excluded and its Financial Proposal Form will 
not be opened. 

With regard to the technical/professional and distribution requirements, the absence of evidence 
of any or all of the requirements will not lead to the exclusion of the Candidate, although this 
circumstance will be taken into account in the evaluation of the score awarded to each 
Candidate, as described in section 5.2.1 below. 

If LALIGA observes defects or omissions in the Submission Form and/or accompanying 
documentation, as well as in the Statement of Compliance Form submitted by a Candidate, it will 
inform the Candidate as soon as possible via e-mail (as indicated in the Submission Form) so that 
the Candidate can correct or rectify them within the deadline indicated in section 4.5 above. If 
the defects or omissions are not corrected by the Candidate within the period envisaged for their 
rectification, the Candidate will be excluded and its Financial Proposal Form will not be opened. 

Subsequently, if the information provided in the Submission Form and the Statement of 
Compliance Form is complete or if the defects or omissions detected and communicated to the 
Candidate have been rectified, the evaluation procedure of the technical/professional and 
distribution requirements and, subsequently, of the Financial Proposal Form of each Candidate 
will commence. 

5.2.1 ASSESSMENT OF TECHNICAL/PROFESSIONAL AND DISTRIBUTION REQUIREMENTS. 

LALIGA will review the information and documentation provided by the Candidates, if applicable, 
in relation to the technical/professional and distribution requirements described in section 4.1.3 
of this Process, and will increase the Financial Proposal of the Candidates that best demonstrate 
compliance with these requirements by up to an additional 10%. 

The evidence must be provided, as set out in section 4.1.3, by submitting a report or similar 
explanatory document which will contain information on at least the following aspects: 

A. Universal distribution of audiovisual content within the Territory for the term of the 
marketing contract. In particular, it must be explained what the distribution strategy 
for the awarded Lot(s) will be, whether it will be carried out solely through own 
distribution (by the Successful Tenderer), or through distribution with third parties, or 
both. 

B. Description of the spectrum of subscribers or users at whom the audiovisual content 
of the Lot(s) will be aimed, setting out the expected audience/user targets, including 
providing an estimated quantitative target per season, to demonstrate that the 
audiovisual content awarded will be accessible to the largest possible number of end-
users. 

5.2.2 EVALUATION OF THE FINANCIAL PROPOSAL. 

With regard to the evaluation of the Financial Proposal, the first step is to identify the Financial 
Proposals received from each Candidate, identifying for which Lot(s) Tenders have been 
submitted in each of the Options and how many seasons the marketing contract's term is to cover 
(three, four and/or five seasons). 

The average amount per season will then be calculated on the basis of the total financial sums 
offered for each Lot and for the different seasons during which the marketing contract is in force. 
Once the average amount per season has been calculated, the additional value obtained by the 
Candidate or Candidates who have best evidenced compliance with the technical/professional 
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and distribution requirements will be included. In this regard, the value of the Financial Proposal 
of each Lot will be increased by up to 10% of its initial Financial Proposal in the event that the 
Candidate evidences the requirements. 

The amounts obtained for each Lot and for each term (three, four and/or five seasons) will then 
be compared after including the increase resulting from the evaluation of the 
technical/professional and distribution requirements. 

The last step consists in choosing the best Option, for which the highest Financial Proposals of 
the Lots that make up each Option will be added up, choosing the one that presents the highest 
financial amount per season, whether for three, four or five seasons. 

5.3 PROVISIONAL AWARD. 

Once the evaluation of the Lots has been completed in accordance with section 5.2 above, the 
supervisory body for the management of the audiovisual rights will be informed if any of the 
Options exceeds the Reserve Price. In this case, the Option will be provisionally awarded, 
together with the Lots that form part of it. This provisional award will be validated by the 
supervisory body for the management of audiovisual rights. 

On the date envisaged in the timetable set out in section 4.5 above, Candidates will be informed 
of the outcome of the competitive tender process and an information note will be published on 
the LALIGA website (https://www.laliga.com/derechos- audio-visuals/documents). 

In compliance with section 4(4)(g) of RDL 5/2015, in the event that the same Candidate is initially 
awarded two (2) Lots within an Option, such Candidate may not also be awarded the rights that 
are subsequently tendered for exclusive national exploitation rights in accordance with section 2 
of the Process. The award of each Lot will be conditional on the subsequent signing of an 
agreement with the respective Successful Tenderer of each Lot that includes all the requirements 
set out in this Process, as well as the Compliance Form having been correctly completed, as set 
out in section 5.4 below. 

LALIGA will ensure compliance with the principles of transparency, competitiveness, fairness and 
non-discrimination, will report to the competent body any indications that it may have of tender 
or price-fixing between different Candidates and will take the appropriate measures to protect 
free competition in the tender. 

5.4 FINAL AWARD. 

The final award of each Lot will be conditional on the subsequent signing of an agreement with 
the respective Successful Tenderer, which includes all the requirements set out in this Process. 
In addition, the Successful Tenderer must have completed the questionnaire and provided the 
information requested by LALIGA's Compliance Area, as established in section 5.5, and have 
successfully passed the prior content protection audit established in section 5.6 below. 

LALIGA will ensure compliance with the principles of transparency, competitiveness, fairness and 
non-discrimination, will report to the competent body any indications that it may have of tender 
or price-fixing between different Candidates and will take the appropriate measures to protect 
free competition in the tender. 

5.5 COMPLIANCE INFORMATION AND ACCESS TO LALIGA'S ONLINE VALIDATION PLATFORM. 

Within the framework of the good practice of knowing the third parties with whom LALIGA 
contracts and for the purposes of duly complying with the requirements of the Spanish AML/CFT 
Act [Ley 10/2010, de 28 de abril, de prevención del blanqueo de capitales y la financiación del 

http://www.laliga.com/derechos-
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terrorismo] and its Regulations, once the Successful Tenderer(s) have been designated, they 
must complete an online questionnaire and provide the information requested by the LALIGA 
Compliance Department, which must be validated before signing the corresponding marketing 
contract. A brief guide for the Successful Tenderer to register on the online platform and, from 
there, to fill in the necessary information prior to signing the contract is attached as APPENDIX 4. 

5.6 5.6 SIGNING OF MARKETING CONTRACTS. 

The time limit for signing the corresponding commercial agreements will be up to 30 business 
days from the provisional award. This period may be extended by decision of LALIGA for justified 
reasons. In the event that LALIGA and the Successful Tenderer do not reach an agreement within 
the established deadline, given that the marketing contract could not be executed, LALIGA will 
cancel the provisional award and, where appropriate, will proceed in the same way as that 
established for subsidiary marketing in section 5.7 below. 

5.7 POSSIBILITY OF RESCINDING THE AWARDS. 

Awards of contracts in favour of Successful Tenderers who, due to supervening causes, lack 
capacity to act on the part of their legal representative and/or incur any of the cases of 
prohibition to contract, will be null and void. 

Also, in the event of a case of force majeure, the aforementioned award will be rescinded. The 
above notwithstanding, LALIGA may agree that the Candidate may continue to perform the 
marketing contract, on the same terms, for the time necessary to avoid harming the relevant 
public interest. 

5.8 SUBSIDIARY MARKETING. 

In the event that no Option reaches the Reserve Price, the supervisory body for the management 
of audiovisual rights may: 

i. proceed with the award of the best valued Option, together with all the Lots that form part 
of it; 

ii. hold a new round, after communicating the Reserve Price; or 

iii. LALIGA may proceed with the non-exclusive marketing of the audiovisual content offered 
under this Process. 

In the event that any Lot is void within the awarded Option, the supervisory body may agree to 
hold a new round, or to proceed with non-exclusive marketing. 

Should LALIGA proceed with the marketing on a non-exclusive basis, the audiovisual content will 
be marketed on equal terms to all the interested operators, taking into account, among other 
parameters, the number of users of the operator concerned, its promotion, distribution and multi-
device policy and the security of the networks. 

6. GENERAL TERMS. 

6.1 MODIFICATION OR CANCELLATION OF THE PROCESS. 

LALIGA reserves the right to modify the terms of this Process and, in particular, the configuration 
of the Lots or even to cancel them at any time if the development thereof and the market 
circumstances so advise. In any case, LALIGA will observe the principles of transparency, 
competition and non-discrimination between Candidates throughout the Process. 
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6.2 EXPENSES INCURRED BY CANDIDATES. 

LALIGA will not be liable for expenses incurred by Candidates in preparing and submitting 
Tenders. 

6.3 OBLIGATION TO EXPLOIT THE RIGHTS EXCEPT IN THE CASE OF FORCE MAJEURE. 

The Successful Tenderers must exploit the audiovisual content awarded in its entirety, i.e. all the 
matches included in a given Lot, without the possibility of breaking down their Tender, on the 
terms set out in this Process, except for reasons of force majeure. LALIGA will terminate the 
marketing contract of any of the Successful Tenderers in case of non-compliance with this 
obligation. 

6.4 BROADCAST MONITORING. 

The Successful Tenderers of the Lots will make available to LALIGA ten (10) subscriptions (in the 
event that the Successful Tenderer is a pay-TV operator) to the contents of their respective Lots 
in order for LALIGA to monitor the performance of the obligations acquired in this Process. 

6.5 OBLIGATION TO COOPERATE IN INTEGRITY MATTERS. 

The Successful Tenderers acknowledge and agree that they share a common interest in 
protecting LALIGA Competitions from the threats to their integrity represented by: 

i. match fixing and betting-related corruption ("Match Fixing"), and 

ii. breach of LALIGA's Betting Rules by participants ("Breach of LALIGA Betting Rules"). 

The Candidates have also been informed that: 

A. LALIGA has an Integrity Department which is responsible for the identification, 
prevention and investigation of Match Fixing and Breaches of LALIGA Betting Rules. 

B. LALIGA periodically appoints an Official Statistical Data Provider for Betting and 
media/publishers, and under the contract entered into with the appointed company, 
LALIGA grants: (i) the exclusive right to collect official statistical data related to LALIGA 
Competitions ("LALIGA Official Statistical Data"); and (ii) the exclusive right to provide 
LALIGA Official Statistical Data to the betting and media/publishing industry; the 
Successful Tenderer will be duly informed of this situation. 

C. LALIGA owns the intellectual property rights (including, without limitation, sui generis 
rights in databases) in the LALIGA Official Statistical Data. 

D. The Successful Tenderer will not use LALIGA Official Statistical Data relating to the 
matches of the Competition in its programming without the approval of LALIGA. 
Furthermore, the Successful Tenderer may not, either directly or through third parties, 
collect data related to the matches to be broadcast in a way that violates the rights of 
LALIGA described above. 

 

The Successful Tenderer expresses its clear willingness, to the extent protected and permitted 
by the applicable law, to provide reasonable assistance and cooperation to LALIGA in matters 
relating to integrity, including, without limitation: 
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i. provide any information that it is legally entitled to provide in connection with its betting 
activity on LALIGA Competitions that is irregular or suspicious; and 

ii. cooperate, to the extent possible and permitted, with any investigation conducted by 
LALIGA regarding alleged Match Fixing or Breaches of LALIGA Betting Rules. 

6.6 OBLIGATIONS TO COOPERATE WITH THE AUDIOVISUAL ANTI-FRAUD POLICY. 

As detailed in the following sub-sections, the Successful Tenderers will be responsible for 
ensuring that the Lots are exclusively accessible from the Territory and undertake to implement 
at least the following security measures in case they decide to broadcast through any digital 
platform: application of DRM ("Digital Rights Management") systems, key rotation, systems and 
measures for the prevention of image and audio capture, key differentiation between different 
audio and video qualities, anti-VPN and geo-blocking systems (application level and CDN level), 
signal marking at source, two-factor authentication measures, CDN signal tagging, visible 
watermarking for user identification ("fingerprint"), validation of payment methods where the 
content is not broadcast free-to-air, protection measures at CDN level (CAS – "Conditional 
Access System"), as well as implementing measures to verify the location of their subscribers. In 
the event that the vulnerability of the protection offered by the CDN is proven (proof of pirate 
access), LALIGA may require additional protection measures from the Successful Tenderer. 

Furthermore, the Successful Tenderers undertake to implement all necessary measures to 
prevent the copying, storage, rebroadcasting, conservation or delivery of any of the audiovisual 
content, whether live or on-demand (Live/VoD), covered by this Process in the event that they 
decide to broadcast the signal through a digital platform. 

In any case and at the request of LALIGA, the Successful Tenderers must collaborate with LALIGA 
by providing information and documentation that will allow the location of points and sources of 
unauthorised retransmission, as well as the marking of the signal at source for certain territories. 

6.6.1 GENERAL OBLIGATIONS. 

The Successful Tenderers acknowledge and undertake to cooperate efficiently with the Anti-
Audiovisual Fraud Policy developed by LALIGA to prevent access, illegal dissemination and non-
consensual public communication of the Lots, as well as to cooperate actively against the 
provision of public information aimed at promoting or facilitating unauthorised access to such 
content. In particular, the Successful Tenderers will cooperate with LALIGA to prevent and 
combat: 

i. All forms of distribution, non-consensual public communication or illegal dissemination of 
the audiovisual content offered within and outside the Territory, such as, for example, 
through unauthorised streaming platforms, through apps for playing m3u playlists or 
similar, whether through any social media platforms (Facebook, YouTube, etc.) or through 
instant messaging applications such as WhatsApp, Telegram, Discord or others), through 
User Generated Content ("UGC") or other illegal streaming services or through systems 
such as card-sharing, IPTV, or through the purchase and sale of access keys to content 
included in the Lots via social media, forums and/or blogs, and/or using the BitTorrent 
protocol or other similar protocols aimed at sharing files or content live or slightly deferred 
through the P2P system or any other analogous system such as "Acestream". 

ii. Unauthorised access to, and unauthorised public communication and dissemination of, 
the audiovisual content included in the Lots within and outside the Territory, including 
commercial exploitation by subscribers of residential pay-TV services ("irregular use") and 
inappropriate use of the Portability Regulation by subscribers. 
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iii. The retransmission of the audiovisual content included in the Lots taking place in the 
Territory through the broadcasting of the signal by third parties that have not been 
designated by LALIGA as holders of their rights. The Successful Tenderers must cooperate 
with LALIGA to help prove or justify with documents the lack of licence of third parties who 
are not legally authorised, as well as the limitation of the rights of those who are authorised 
but abusively and fraudulently exploit the content that may have been licensed to them, 
as well as intervene as injured parties in the legal proceedings brought against them or in 
the proceedings brought by LALIGA. 

iv. The device provided by the Successful Tenderer for viewing the content, also known as a 
decoder, set-top-box (STB), Fire Stick and similar, must have all the security mechanisms 
to prevent the installation of apps/apks from unsecure environments, understanding as 
secure environments only the Google Play Store, Huawei AppGallery or iOs Store. 

v. The Successful Tenderers will be obliged to mark the signal at source, at their own cost, 
by including their logo on all the broadcasts they distribute to their customers. The 
purpose of this measure is to facilitate the identification of the distribution source in case 
of detection of unauthorised or pirated broadcasts, making it possible to trace and 
determine from which Successful Tenderer, if any, its signal is being stolen. 

This marking of the signal will be done at source (e.g. at CDN level), ensuring that the corporate 
logo is permanently integrated in the distributed signal. In no case may the marking of the signal 
be done at user, device or player level, and it must be present in the original signal prior to its 
distribution. The Successful Tenderers will ensure that the logo remains visible throughout the 
broadcast without alteration or possibility of removal. Failure to comply with this obligation may 
lead to termination of the future marketing contract. 

The Successful Tenderers undertake, for the purposes of combating audiovisual fraud and 
building synergies, to share the information collected or obtained regarding "pirate" users 
detected, the location of fraud hotspots or the volume of web traffic directed to websites from 
which LALIGA content is illegally shared, all in accordance with the applicable data protection 
legislation, as well as to voluntarily give evidence in court at the request of LALIGA in legal 
proceedings initiated in defence of LALIGA's audiovisual content in which they are requested to 
intervene by LALIGA, as well as to issue the certificates required of them for their contribution to 
the aforementioned legal proceedings. 

The Successful Tenderers also undertake to promote a joint policy against audiovisual fraud and 
to cooperate in speeding up the adoption of dynamic blocking of websites and web resources 
identified as broadcasting, distributing or sharing LALIGA content without consent, in particular 
"live dynamic blocking" through IP, as well as through any of its technical modalities, collaborating 
to promote their adoption by the courts of justice and cooperating to achieve their maximum 
effectiveness in the shortest possible time by providing, if necessary, the necessary personnel 
and means to ensure that such blocks, communicated by whoever is designated by the court to 
do so, take effect any day and time of the week immediately after they are communicated. The 
Successful Tenderers undertake to take the appropriate action in and out of court together with 
LALIGA to ensure the effectiveness of the blocking, in particular against third party intermediaries 
whose services are used to directly or indirectly circumvent the aforementioned blocking, such 
as, for example, VPN, reverse proxy, anonymisation, DNS and/or hosting service providers. 

Likewise, the Successful Tenderers who, as telecommunications operators, are Internet service 
providers, undertake to cooperate actively in legal actions such as preliminary proceedings, 
aimed, at the request of LALIGA, at identifying customers who, through the Internet service, 
access audiovisual content illegally, through illegal systems such as, for example, P2P 
(AceStream) or cardsharing, avoiding formally submitting challenges to the court decisions that 
are agreed in this area. 
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Likewise, the Successful Tenderers undertake to share and apply the intelligence and experience 
of the fraud departments of the Successful Tenderers against audiovisual fraud, constituting for 
this purpose a platform/association from which at least three (3) initiatives/regulatory proposals 
in the fight against audiovisual fraud, one (1) study on the impact and perception of audiovisual 
fraud at national level and one (1) contribution in the field of education are performed on an annual 
basis, undertaking to provide reasonable financial support to such platform in equal parts with 
the members of such platform and with the participation of LALIGA, avoiding adopting, within the 
framework of such platform or any other associations, groups or companies whose purpose is, 
which are dedicated to or which may directly or indirectly address the problems of audiovisual 
fraud and digital piracy, positions that are not previously agreed with LALIGA or that are 
detrimental to its interests. 

Furthermore, the Successful Tenderers undertake to actively participate in the training and/or 
awareness-raising sessions on audiovisual fraud and digital piracy, as well as in any other events 
organised to promote the fight against audiovisual fraud and digital piracy, to which they may be 
invited by LALIGA, participating as a speaker or mere attendee, as requested. 

To develop and implement the measures in the field of audiovisual fraud, a Monitoring Committee 
will be set up comprising LALIGA and the Successful Tenderers. The place and frequency of the 
meetings of such Committee will be agreed in good faith between LALIGA and the Successful 
Tenderers. Likewise, LALIGA will contract inspection forces or adopt equivalent analogous 
measures deemed appropriate to prevent audiovisual fraud or irregular use of the audiovisual 
content included in the Lots. 

In the event that the Successful Tenderers also happen to be companies providing information 
society services, including Over-the-Top (OTT) service providers in accordance with the 
Appendix to the Spanish Information Society Services and E-Commerce Act [Ley 34/2002, de 11 
de julio, de servicios de la sociedad de la información y de comercio electrónico], and to the 
extent that as a result of the future acquisition of the Lot, these same companies would be the 
ones with procedural standing to bring the actions for prohibitory injunction envisaged in section 
139(1)(h), as well as the interim measures envisaged in section 141(6) of the Intellectual Property 
Act, against intermediaries and information society service providers, in order not to prevent and 
to guarantee for LALIGA the effective exercise of such actions for prohibitory injunction and 
interim measures free of charge. 

Regardless of whether or not they are established in the Territory, the Successful Tenderers 
voluntarily, expressly and directly undertake, without the need for judicial intervention, to agree 
to the immediate blocking of domains, sub-domains, IP addresses and web pages and resources 
that, due to infringement of intellectual property rights and other related rights, are notified to 
them by LALIGA or by the entity designated by it through any means of notification that provides 
proof of receipt, who will provide as proof of this evidentiary support extracted and compiled 
through any of the trusted providers approved by the Spanish or European authorities, together 
with a technical report issued by their anti-audiovisual fraud department, thereby taking effective 
knowledge of the unlawful nature of the actions of the domains, sub-domains and IP addresses 
that are reported to them. 

Both the evidentiary support and the technical report will be recognised by all the Successful 
Tenderers as sufficient evidence to agree directly and free of charge to the interested blocking, 
which will be provided immediately upon receipt of the request by LALIGA. 

The following are the obligations to be fulfilled by the Successful Tenderers in the area of irregular 
audiovisual fraud. Failure to comply with these obligations, or partial or defective compliance, 
after a reasonable period of time has been given to remedy this, will be a cause of discharge of 
the contract, where written notification by LALIGA accompanied by a technical report from its 
Anti-Audiovisual Fraud Department stating the breach is sufficient proof of such breach. 
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6.6.2 SPECIFIC OBLIGATIONS REGARDING AUDIOVISUAL FRAUD. 

With regard to specific technical mechanisms aimed at combating audiovisual fraud, all 
audiovisual content, in any format, that is delivered by LALIGA (or by a third party authorised by 
LALIGA) to the Successful Tenderers must be protected by a content protection system (the 
"Content Protection System") that includes the following technologies, or other similar 
technologies that are customary in the market, subject to approval by LALIGA: 

i. A Digital Rights Management (“DRM”). 

ii. A key rotation system that allows for the periodic replacement of the cryptographic keys 
used to protect LALIGA's content, with the aim of improving security and reducing the risk 
of exposure in the event that a key is compromised. 

iii. A system for the prevention of image and audio capture or recording to prevent signal 
theft. 

iv. A system to differentiate the use of cryptographic keys between different audio and video 
qualities. 

v. An anti-VPN and geo-blocking system at both application and CDN level. 

vi. A two-factor authentication (2FA) system that requires users to provide two different 
forms of verification to access an account or system. 

vii. A paid media validation system limited to the territory where LALIGA content is broadcast, 
provided that the content is not broadcast free-to-air. 

viii. Measures to verify the location of subscribers. 

ix. A Conditional Access System ("CAS"), encryption or protection of digital content, which 
allows the identification of the platform and the session, as well as the playing of the 
content solely and exclusively on the devices authorised for this purpose, without 
prejudice to the implementation of any other protection measures other than those listed 
above that may appear ex novo after the signing of the corresponding marketing contract 
with the Successful Tenderer and during the term thereof, provided that the technical 
solution is available on the market and that the economic quantification of the 
implementation of the measure is reasonable for both parties in view of the damage 
suffered and the best practices existing on the market. 

x. Audiovisual anti-fraud leaks monitoring and detection measures with visible and invisible 
(except in satellite) watermarking, with the aim of discovering these leaks, by means of a 
session code embedded in each and every device where the paid subscription can be 
accessed and termination of access to video streams in real-time. 

In the event that the Successful Tenderer does not agree to implement its own system for 
monitoring audiovisual anti-fraud leaks and detection with visible or invisible watermarks 
or does not have the relevant technology to do so, it accepts that LALIGA will recommend 
different companies that can offer this service, for which it must share with LALIGA the 
necessary keys so that the company can perform this service, with the Successful 
Tenderer bearing the cost of the service provided. 

xi. In addition to identification through the use of visible fingerprints (watermarks) on all 
audiovisual content included in the Lots, both on-air and off-air, invisible and tamper-
resistant watermarking mechanisms will be implemented. Such a watermarking 
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mechanism will have the ability to uniquely identify the subscriber. When the Successful 
Tenderer exploits audiovisual content via OTT service platforms, it will implement the 
following measures, which are necessary to prevent audiovisual fraud in this distribution 
format: 

A. Have effective protection against possible irregular use of VPNs, DNS proxies, public 
proxies, hosting centres or Tor exit nodes, either by contracting a provider of this type 
of service or through its internal implementation, and maintain due control over the 
ownership and use of access keys to the platform, preventing their transmission to 
third parties outside the contract holder for valuable consideration. The effectiveness 
of the security measures will be verified by an independent security auditor and by 
LALIGA. 

B. In addition, Successful Tenderers will limit the number of decoders allocated to each 
Public Establishment as set out in section 1.1.3 and, consequently, will have effective 
control mechanisms in place for their registration. 

C. Ensure direct communication between LALIGA and the contracted service provider 
or the Successful Tenderer and LALIGA, as applicable, as well as with the independent 
auditor, to verify the proper implementation of the protection measures described in 
the previous section. This communication will be made on a regular basis throughout 
the term of the marketing contract. 

Likewise, the Successful Tenderers undertake to implement, at LALIGA's request, the measures 
necessary for the detection of audiovisual fraud, when they are justified and are the result of 
previously detected cases. 

The Successful Tenderers may be subject to an audit process during the term of the contract on 
the security obligations envisaged in this section of the Process to assess the integrity of the 
platform on which the content is broadcast. Such audit will be carried out by LALIGA or the 
independent auditor appointed by LALIGA. 

6.6.3 SPECIFIC OBLIGATIONS REGARDING IRREGULAR USE. 

The Successful Tenderers or their sub-licensees, where they are pay-TV operators, undertake to 
combat fraudulent use of audiovisual content by their end-customers relating to commercial or 
non-residential use of residential subscriptions, referred to as "irregular use". 

In this regard, the detection of a residential pay-TV subscriber in a public (non-residential or 
commercial) establishment should be considered a situation of irregular use and should 
automatically and necessarily lead to the termination of the residential contract between: (a) the 
Successful Tenderer or sub-licensee and (b) the residential subscribing customer, as well as the 
explicit acknowledgement of a penalty fee in an amount equivalent to one year's subscription to 
the pay-TV service for commercial purposes for each case detected. 

As soon as the irregular use of audiovisual content by a residential end customer in a public 
establishment is detected by the Successful Tenderer or its sub-licensees or by LALIGA, the 
signal of the irregular subscriber will also be automatically suspended, and LALIGA will be 
informed of the effective suspension of the signal by the Successful Tenderer or its sub-licensees, 
as appropriate. The signal can only be reactivated once the Successful Tenderer or sub-licensees 
have informed and provided LALIGA with express and documentary proof of the effective 
registration as a "regular" subscriber, i.e. as a non-residential subscriber, and have informed 
LALIGA of the date of reactivation of the service. 
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Furthermore, when the inspection service providers detect the irregular use of a residential 
subscription in a public establishment, they may disconnect the broadcasting of LALIGA's 
audiovisual content, waiving any claim against LALIGA for any supposed damage or harm 
suffered, hypothetically, either by the pay-TV subscriber or by the Successful Tenderer or its sub-
licensees. 

The Successful Tenderers and their sub-licensees undertake to carry out the following actions: 

i. A unified repository of public establishments that have a non-residential paid subscription 
will be regularly updated and provided to the entity or entities in charge of providing 
inspection services on possible irregular uses. 

ii. A detailed action protocol will be established, to be approved by LALIGA, on the active 
measures to be developed for the detection of irregular subscribers, as well as the specific 
measures to be implemented once irregular use has been detected. 

iii. The identity of customers whose abusive or fraudulent use of the agreed contractual 
modality is detected will be communicated, in order to avoid new fraudulent registrations 
with subsequent operators with rights. 

iv. A communication channel (e.g. an e-mail inbox) will be established where any person or 
entity can report irregular subscribers. 

v. Active sales of residential subscriptions to non-residential customers will be prohibited, 
and there will be an express prohibition on third-party equipment installation companies 
carrying out residential installations in public establishments. 

vi. LALIGA will be regularly informed about the process of switching public establishments 
from a residential subscription. 

vii. To combat audiovisual fraud in general terms, promotions will be carried out through 
specific campaigns for the contracting of the paid subscription for non-residential or 
commercial use, at least during key periods such as the start of the season and the 
beginning of the second round of fixtures in the National League Championship, which 
must be communicated to LALIGA subsequently. 

Likewise, the Successful Tenderers or their sub-licensees undertake to implement, at LALIGA's 
request, any additional measures that may be necessary to detect irregular use when they are 
justified and are the result of previously detected cases, and, in particular, undertake to introduce 
the so-called "fingerprint" in all broadcasts of LALIGA matches and in all broadcasting systems 
for the duration of the broadcast, including added time, as well as, in the case of having a specific 
channel for this purpose, to introduce such fingerprint in all broadcasts of the channel regardless 
of whether or not a live match is being broadcast. 

Given the effect that audiovisual fraud and irregular or fraudulent use have on the proper and 
efficient exploitation of LALIGA's audiovisual content in public establishments, as well as on the 
maximisation of the audiovisual rights marketed by LALIGA, LALIGA will terminate the contract 
with the Successful Tenderer where, after having provided a reasonable period of time for its 
correction, the percentage of irregular use attributable to such Successful Tenderer exceeds 5% 
of the subscribers of the Successful Tenderer or of the different sub-licensees, as appropriate. 
The Successful Tenderer must make all its sub-licensees aware of this measure, as well as the 
rest of the actions reflected in this section. 

If, despite the implementation of the above measures, LALIGA detects any form of audiovisual 
fraud or irregular or fraudulent use or abusive use of multi-device systems above the ratios and 
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levels defined by LALIGA, the Successful Tenderer must implement an anti-audiovisual fraud 
campaign with actions aimed at combating and putting an end to any illegal practices and share 
with LALIGA a report of such activities and the measures taken to put an end to them, so that they 
can be assessed, both at a technical and legal level, and LALIGA may propose additional actions, 
accepting to jointly bear the cost of such measures. In the event that the promotion and/or active 
sale of residential subscriptions to non-residential customers by a licensee or sub-licensee is 
detected, neither LALIGA nor the other licensees who may be affected in the exploitation of the 
licensed content will be required to the exercise of any civil or criminal legal actions that may be 
available to them, for any rectification period or any percentage of use, and they may bring any 
legal actions that may be appropriate at any time they deem appropriate. 

6.7 OBLIGATION TO COLLABORATE IN LALIGA’S COMMUNICATION, PROMOTION AND 
ADVERTISING STRATEGY AND LALIGA’S DIGITAL STRATEGY. 

The Successful Tenderer(s) must coordinate their communication and promotion strategy, in 
their own or third-party media, for the National League Championship, aimed at giving it greater 
relevance and value, with LALIGA throughout the term of the contract. 

6.8 SEVERABILITY. 

In the event that any paragraph or term of this Process is or proves to be invalid, illegal or non-
binding in whole or in part, or contradicts any applicable Spanish or European law, the remaining 
paragraphs and terms will not be affected. 

6.9 LIABILITY. 

LALIGA will not be liable to the Candidates or the Successful Tenderers for any loss, damage or 
harm (including indirect loss and expectation loss) in relation to the content of this Process and/or 
the content of the future contract to be signed with the Successful Tenderer(s). 

6.10 CONFIDENTIALITY 

The Candidate(s) undertake(s) to maintain the confidentiality of the contents of their Tender and 
undertake(s) not to make any communication, announcement or disclosure in this regard. 

Furthermore, the Successful Tenderer(s) must keep the content of the contracts signed in the 
context of this Process confidential. 

6.11 GOVERNING LAW. 

The contracts entered into between LALIGA and the Successful Tenderer(s) will be subject to 
Spanish law and will be construed in accordance with Spanish law. 

6.12 CONFLICT RESOLUTION. 

To resolve any issues that arise or may arise from the application, interpretation or performance 
of this Process, LALIGA and the Candidates or Successful Tenderers expressly represent their 
unequivocal intention to submit such issues to the courts of the city of Madrid. 
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OPTION B OPTION C OPTION D 

LOT B.1. LOT C.1. LOT D.1. 

Lot B.1 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel: 

• Nine (9) matches per match day 
of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.1.1 for more details. 

Lot C.1 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel: 

• Nine (9) matches per match day 
of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.2.1 for more details. 

Lot D.1 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel. 

• Five (5) matches per match day 
of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.3.1 for more details. 

LOT B.2. LOT C.2. LOT D.2. 

Lot B.2 confers the right to 
broadcast and exploit the following 
audiovisual content on pay-TV for 
marketing to residential customers: 

• One (1) match per match day of 
the First Division National League 
Championship, live and on an 
exclusive basis. 

See section 2.2.1.2 for more details. 

Lot C.2 confers the right to 
broadcast and exploit the following 
audiovisual content on pay-TV for 
marketing to residential customers: 

• One (1) match per match day of 
the First Division National League 
Championship, live and on an 
exclusive basis. 

See section 2.2.2.2 for more details. 

Lot D.2 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel. 

• Five (5) matches per match day 
of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.3.2 for more details. 
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OPTION E OPTION F OPTION G 

LOT E.1. LOT F.1. LOT G.1. 

Lot E.1 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel: 

• Seven (7) matches per match 
day of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.4.1 for more details. 

Lot F.1 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel: 

• Seven (7) matches per match 
day of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.5.1 for more details. 

Lot G.1 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: (A) a LALIGA 
First Division Channel, produced by 
LALIGA on which the content 
described below will be broadcast 
or (B) the following audiovisual 
content described below, without 
being broadcast on the LALIGA 
First Division Channel: 

• Seven (7) matches per match 
day of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.6.1 for more details. 

LOT E.2. LOT F.2. LOT G.2. 

Lot E.2 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: 

• One (1) match per match day of 
the First Division National League 
Championship, live and on an 
exclusive basis. 

See section 2.2.4.2 for more details. 

Lot F.2 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: 

• Three (3) matches per match 
day of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.5.2 for more details. 

Lot G.2 confers the right to 
broadcast and exploit audiovisual 
content on pay-TV for marketing to 
residential customers: 

• Three (3) matches per match 
day of the First Division National 
League Championship, live and on 
an exclusive basis. 

See section 2.2.6.2 for more details. 
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APPENDIX 2 
CURRENT PROTOCOL FOR INTERVIEWS 

AND JOURNALIST INTERVENTION. 

THE REGULATIONS FOR TELEVISED BROADCASTING WILL BE 

MADE AVAILABLE TO THE CANDIDATES UPON REQUEST TO 

LALIGA BY E-MAIL (CONSULTASTVNACIONAL@LALIGA.ES) 
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1. INTRODUCTION. 

This 'Protocol for Interviews and Journalist Intervention' is a document that was created in the 
spirit of establishing a clear line of work for all participants in the interviews that take place at 
each LALIGA fixture. This document details both the type of content of each of the interviews 
(which will refer to the fixture in question) and the characteristics in terms of image thereof. These 
details of the interviews regulated by the Regulations for Televised Broadcasting are described 
below. 

DESCRIPTION  

INTERVIEWEE Head coach, assistant coach or another member of the coaching staff. 

POSITION Flash zone with LALIGA backdrop (in LALIGA Santander) / Pitch-side 
presentation position with LALIGA backdrop (superflash) (in LALIGA 1/2/3). 

TIMING Arrival of the team at the stadium (in LALIGA Santander) / Half an hour before 
kick-off (in LALIGA 1/2/3). 

DURATION One minute. 

OBJECT OF THE INTERVIEW 
These interviews are included in the Match Signal. Questions will relate to pre-
match issues (e.g. match day squad, line-ups, last minute, etc.). 

MICROPHONE LALIGA 

JOURNALIST IN THE 
FOREGROUND 

No. 

IMAGE / STYLE 

The position will be adequately illuminated with additional lights (not using the 
camera's spotlight) to allow the recording of the interview without creating 
shadows and/or distorting effects. 

The interviewee will stand in front of the LALIGA backdrop in a centred 
position and at a distance of approximately one metre from the panel to allow 
the recording of the interview with the background of the LALIGA backdrop 
properly visible. The camera operator will be positioned at a distance of 
approximately one metre in front of the interviewee. The journalist will stand 
to one side of the camera. 
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DESCRIPTIVE DIAGRAM: SEQUENCE 01 

A REPORTER - COACH 1 METRE 

 

B CAMERA OPERATOR - 
COACH 

1 METRE 

 

C COACH - LALIGA 
BACKDROP 

1 METRE 

 

 

 

 

 

 

 

  

INCORRECT CORRECT 

EXAMPLE FRAMING START: 

EXAMPLE INCORRECT LIGHTING: 
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3. PITCH-SIDE PRESENTATION / OTHER PRE-MATCH 
INTERVIEWS. 

DESCRIPTION  

INTERVIEWEE 
Players not in the match day squad, coaching staff or other personalities 
related to the club. 

POSITION Presentation position pitch-side without LALIGA backdrop. 

TIMING 
During the pre-match phase up to 5' before the start of the match (in Clásicos 
and extraordinary matches up to 15' before the start of the match), half-time 
and post-match. 

DURATION To be determined between interviewee and journalist. 

OBJECT OF THE INTERVIEW 

Questions will normally relate to pre-match issues, but if agreed between the 
club and the participant, other topical issues may be discussed. In the case of 
interviews with members of the coaching staff, as they are closer to the start 
of the match, it is possible to ask about changes to the line-up, for example. 

MICROPHONE Personalisable. 

JOURNALIST IN THE 
FOREGROUND Yes, next to the interviewee. 

IMAGE / STYLE 

The position will be illuminated with lights to allow the recording of interviews 
without creating shadows and/or distorting effects. These interviews can be 
recorded ('fake live') in which case time references by the journalist are 
avoided and a background is chosen that does not indicate the moment when 
the interview was recorded (e.g. empty stands, etc.). 
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4. POST-MATCH SUPERFLASH INTERVIEWS. 

DESCRIPTION  

INTERVIEWEE 
One player from each team (in LALIGA Santander matches and Liga 1/2/3 
premium matches). LALIGA does not wish to interview players who have been 
sent off in superflash to avoid potentially inappropriate statements. 

POSITION Pitch with LALIGA backdrop. 

TIMING After the end of the match. 

DURATION 1 to 2 minutes. 

OBJECT OF THE INTERVIEW 

These interviews are included in the live Match Signal. The questions will relate 
to issues concerning the match played, the consequences of the result or the 
sporting circumstances of the participant during the match. In these 
interviews, questions will not be asked about issues other than the match that 
has just finished (e.g. next match, personal or non-sporting matters). 

MICROPHONE LALIGA 

JOURNALIST IN THE 
FOREGROUND 

The interview begins with the player and the journalist in an open shot, then 
moves to a close-up shot focused on the journalist. 

IMAGE / STYLE 

The stadium lighting is sufficient for this type of interview; in general no 
additional lighting is added. The interviewee will be positioned centrally in 
front of the LALIGA backdrop, approximately one metre away from it to allow 
the recording of the interview with the backdrop in the background. The 
journalist will stand approximately one metre away from the interviewee and 
the camera operator behind the journalist to provide a medium long shot of 
the interviewee with the journalist in close-up as a reference and always with 
backdrop in the background. 

The journalist will use a phrase similar to this to start the interview: "We are 
with the star of the 'team', with 'player name', and 'question'". When ending the 
interview, a "thank you" is sufficient. 
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DESCRIPTIVE DIAGRAM: SEQUENCE 01 

A REPORTER - PLAYER 1 METRE 

 

B CAMERA OPERATOR - 
PLAYER 

1 METRE 

 

C REPORTER + PLAYER - 
LALIGA BACKDROP 

1 METRE 

 

  

INCORRECT CORRECT 

EXAMPLE FRAMING START: 
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DESCRIPTIVE DIAGRAM: SEQUENCE 02 

A REPORTER - PLAYER 1 METRE 

 

B CAMERA OPERATOR - 
PLAYER 

1 METRE 

 

C REPORTER + PLAYER - 
LALIGA BACKDROP 

1 METRE 

DESCRIPTIVE DIAGRAM: SEQUENCE 03 

A REPORTER - PLAYER 1 METRE 

 

B CAMERA OPERATOR - 
PLAYER 

1 METRE 

 

C PLAYER - LALIGA 
BACKDROP 

1 METRE 

 

INCORRECT CORRECT 

EXAMPLE FRAMING: 
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5. POST-MATCH FLASH COACH INTERVIEWS. 

DESCRIPTION  

INTERVIEWEE 

Coaches of both teams. 

In the event that the head coach has been sent off and does not wish to 
appear, the assistant coach will conduct the interview. 

POSITION Flash zone with LALIGA backdrop. 

TIMING 
After the end of the match, preferably before entering the dressing rooms, up 
to five minutes after the end of the match. 

DURATION 1 to 2 minutes. 

OBJECT OF THE INTERVIEW 

These interviews are part of the Match Signal. 

The questions will concern issues relating to the match played. As there is 
more time, the questions can be more about issues related to the match, the 
consequences of the result, or the participant's own sporting circumstances 
related to the match. 

MICROPHONE LALIGA 

JOURNALIST IN THE 
FOREGROUND 

The journalist appears at the beginning and at the end. 

IMAGE / STYLE 

The position will be adequately illuminated with additional lights (not using the 
camera's spotlight) to allow the recording of the interview without creating 
shadows and/or distorting effects. 

The interviewee will stand in front of the LALIGA backdrop in a centred 
position and at a distance of approximately one metre from the panel to allow 
the recording of the interview with the background of the LALIGA backdrop 
properly visible. The camera operator will be positioned at a distance of 
approximately one metre in front of the interviewee. The journalist will stand 
to one side of the camera. 

The phrasing for starting the interview can be: "We are with 'name', coach of 
‘team’, and 'question'". When ending the interview, a "thank you" is sufficient. 
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DESCRIPTIVE DIAGRAM: SEQUENCE 01 

A REPORTER - COACH 1 METRE 

 

B CAMERA OPERATOR - 
COACH 

1 METRE 

 

C REPORTER + TRAINER - 
LALIGA BACKDROP 

1 METRE 

 

DESCRIPTIVE DIAGRAM: SEQUENCE 02 

A REPORTER - COACH 1 METRE 

 

B CAMERA OPERATOR - 
COACH 

1 METRE 

 

C REPORTER + TRAINER - 
LALIGA BACKDROP 

1 METRE 

 

  

INCORRECT CORRECT 

EXAMPLE FRAMING: 
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DESCRIPTIVE DIAGRAM: SEQUENCE 03 

A REPORTER - COACH 1 METRE 

 

B CAMERA OPERATOR - 
COACH 

1 METRE 

 

C REPORTER + TRAINER - 
LALIGA BACKDROP 

1 METRE 

 

  

INCORRECT CORRECT 

EXAMPLE FRAMING: 
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6. POST-MATCH FLASH PLAYER INTERVIEWS. 

DESCRIPTION  

INTERVIEWEE 

Minimum four players from each team for the main operator (in LALIGA 
Santander). 

Minimum two players from each team for the main operator (in LALIGA 1/2/3 
premium matches). 

One player from each team for the remaining operators. 

POSITION Flash zone with LALIGA backdrop. 

TIMING 

After the end of the match. The first two players up to 20 minutes after and the 
rest of the players up to 30 minutes after. 

NOTE: In LALIGA Santander the journalist conducting the superflash 
interviews will move to the flash zone when he/she finishes the pitch 
interviews to duplicate the flash position and speed up the interviews. 

DURATION 2 to 3 minutes. 

OBJECT OF THE INTERVIEW 

The questions will concern issues relating to the match played. 

3 or 4 questions are asked and a final question can be included about the next 
match, the next opponent in LALIGA. One of these flash interviews with the 
players who participated in the match will be conducted in English. 

MICROPHONE Personalisable. 

JOURNALIST IN THE 
FOREGROUND The journalist appears at the beginning and at the end. 

IMAGE / STYLE 

The position will be adequately illuminated with additional lights (not using the 
camera's spotlight) to allow the recording of the interview without creating 
shadows and/or distorting effects. 

The interviewee will stand in front of the LALIGA backdrop in a centred 
position and at a distance of approximately one metre from the panel to allow 
the recording of the interview with the background of the LALIGA backdrop 
properly visible. The camera operator will be positioned at a distance of 
approximately one metre in front of the interviewee. The journalist will stand 
to one side of the camera. 

The phrasing for starting the interview can be: "We are with 'name', 'team' 
player, and 'question'". When ending the interview, a "thank you" is sufficient. 

The journalist will use a phrase similar to this to start the interview: "We are 
with the star of the 'team', with 'player name', and 'question'". When ending the 
interview, a "thank you" is sufficient. 
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DESCRIPTIVE DIAGRAM: SEQUENCE 01 

A REPORTER - PLAYER 1 METRE 

 

B CAMERA OPERATOR - 
PLAYER 

1 METRE 

 

C REPORTER + PLAYER - 
LALIGA BACKDROP 

1 METRE 

 

[i] Lighting: The lighting should be adequate. See the 'Pre-
Match Coach Interviews' section for an example of the result 
of incorrect lighting. 

DESCRIPTIVE DIAGRAM: SEQUENCE 02 

A REPORTER - PLAYER 1 METRE 

 

B CAMERA OPERATOR - 
PLAYER 

1 METRE 

 

C REPORTER + PLAYER - 
LALIGA BACKDROP 1 METRE 

 

  

INCORRECT CORRECT 

EXAMPLE FRAMING START: 
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DESCRIPTIVE DIAGRAM: SEQUENCE 03 

A REPORTER - PLAYER 1 METRE 

 

B CAMERA OPERATOR - 
PLAYER 

1 METRE 

 

C PLAYER - LALIGA 
BACKDROP 

1 METRE 

 

  

INCORRECT CORRECT 

EXAMPLE FRAMING: 
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7. LALIGA 1I2I3 COACHES FACE TO FACE. 

DESCRIPTION  

INTERVIEWEE Coaches of both teams at the same time. 

POSITION Flash zone with LALIGA backdrop. 

TIMING Within 5 to 10 minutes of the end of the match. 

DURATION Maximum 4 minutes. 

OBJECT OF THE INTERVIEW 

It is a simultaneous interview with both coaches (LALIGA 1/2/3 premium 
matches). The questions will relate to issues during the match played and will 
be asked alternately to each coach. 

Questions that may cause arguments or aggravate both coaches will be 
avoided. The tone should be conciliatory and should not encourage 
controversies between them and, where it is not necessary, questions should 
not be asked about refereeing decisions. 

MICROPHONE LALIGA 

JOURNALIST IN THE 
FOREGROUND 

Yes, between the two interviewees. 

IMAGE / STYLE 

The position will be adequately illuminated with additional lights (not using the 
camera's spotlight) to allow the recording of the interview without creating 
shadows and/or distorting effects. 

The two interviewees will stand in front of the LALIGA backdrop with the 
journalist between them. The camera operator will stand in front of them to 
provide an American shot of the three of them against the background of the 
LALIGA panel.  
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DESCRIPTIVE DIAGRAM. 

A CAMERA OPERATOR - 
REPORTER + COACHES 

1 METRE 

 

B REPORTER + COACHES - 
LALIGA BACKDROP 

1 METRE 

 

 

[i] Lighting: The lighting should be adequate. See the 'Pre-
Match Coach Interviews' section for an example of the 
result of incorrect lighting. 

  

EXAMPLE FRAMING: 
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8. DIRECTORS’ BOX INTERVIEWS. 

DESCRIPTION  

INTERVIEWEE 
Executives and/or representatives of the club. Interviews may also be 
requested with relevant social, cultural, sporting, etc. personalities who are in 
the box. 

POSITION Directors’ box area with LALIGA backdrop. 

TIMING Pre-match, half-time and post-match. 

DURATION 1'30 - 2 minutes per interview. 

OBJECT OF THE INTERVIEW 

Questions will concern issues relating to the match in question. 

To avoid making interviewees uncomfortable before the interview, the 
interviewee should be asked openly whether or not he/she wants to comment 
on a topic on which there is some doubt as to whether or not he/she will want 
to comment. 

MICROPHONE Personalisable. 

JOURNALIST IN THE 
FOREGROUND 

The journalist appears at the beginning and at the end. 

IMAGE / STYLE 

The position will be adequately illuminated with additional lights (not using the 
camera's spotlight) to allow the recording of the interview without creating 
shadows and/or distorting effects. 

The interviewee will stand in front of the LALIGA backdrop at a distance of 
approximately one metre from the panel to allow the recording of the 
interview with the background of the LALIGA backdrop properly visible. The 
camera operator will be positioned at a distance of approximately one metre 
in front of the interviewee. The interviewer will stand next to the camera 
operator one metre away from the interviewee. 
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DESCRIPTIVE DIAGRAM. 

A REPORTER - INTERVIEWEE 1 METRE 

 

B CAMERA OPERATOR - 
INTERVIEWEE 

1 METRE 

 

C INTERVIEWEE - LALIGA 
BACKDROP 

1 METRE 

 

[i] Lighting: The lighting should be adequate. See the 'Pre-
Match Coach Interviews' section for an example of the 
result of incorrect lighting. 

  

CORRECT 

EXAMPLE FRAMING: 
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9. GUIDELINES FOR THE PROPER CONDUCT OF 
INTERVIEWS. 

PREPARATION 

Preparation is key to the proper conduct of interviews. It is very important to arrive early enough 
to the position. 

It is essential to know the latest news about both teams, their league position and upcoming 
matches, the players drafted in and missing the match, possible line-ups, possible protagonists 
of the match (e.g. debut, return from injury, etc.). 

This includes knowing the players of both teams, their names, situation and any factors related to 
the match. 

It is also important to use the correct nomenclatures when referring to each club. Each club has 
its own history and specific features and these must be known and used correctly. 

FOLLOWING THE MATCH 

It is essential to watch the match in its entirety and to pay attention to the decisive actions in 
order to be able to conduct a good interview. 

REQUESTING PROTAGONISTS 

The request for protagonists will be made through the press officer or person responsible for 
each club. 

MATCH DIRECTORS 

The Match Directors, as representatives of LALIGA, are in contact with the clubs prior to the 
match and can assist both the pundits and the clubs in coordinating the interviews. 

SHORT AND DIRECT QUESTIONS 

The questions will be based on the match in question. In no case will non-sporting aspects be 
included. The type of questions should be short and to the point without adding an opinion or 
assessment. 

JOURNALIST CLOTHING 

The journalist's clothing should be appropriate for the weather and the setting. Avoid flashy 
clothes or accessories and clothes that may cause the 'moiré effect' on camera. 
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APPENDIX 3 
TENDER FORMS 
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APPENDIX 3.1 - SUBMISSION FORM 

Competitive tender process 

Marketing of the rights to exploit audiovisual content of the National League Championship in 
Spain 

1. CANDIDATE'S IDENTIFICATION DATA 

Company name 

 

 

Registered office 

Street  

 

City / Town  

 

Postcode  

 

Country  

 

Contact details 

Name  

 

Title  

 

Telephone 
no. 

 

 

E-mail  
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2. DOCUMENTATION RELATING TO GENERAL REQUIREMENTS 

Mark the documentation attached to this Submission Form with an X (Note: You must provide 
information relating to the three sections described below to demonstrate compliance with 
the requirements set out in section 4.1.1 of the Process). 

Up-to-date certificate of the Candidate’s registration at the Commercial Registry, issued 
by the relevant Commercial Registry, or equivalent document. 

Copy of the latest audited financial statements of the Candidate and its parent company. 

When the Candidate is a tax resident in Spain or acts through a permanent establishment 
located in Spain or for any reason is registered in the roll of taxpayers in Spain or is 
registered with the Spanish Social Security, it must provide a certificate confirming that 
it is up to date with its tax obligations with the State Agency of Tax Administration (AEAT) 
and Social Security. Both certificates must be issued by the AEAT and the General 
Treasury of Social Security, respectively. 

3. DOCUMENTATION RELATING TO THE ECONOMIC AND FINANCIAL SOLVENCY REQUIREMENTS 

(Note: You must provide the information requested below to demonstrate compliance with the 
requirements set out in section 4.1.2 of the Process). 

Annual turnover in at least one (1) of the last three (3) years (last audited financial statements) of 
the Candidate or its parent company (in euros), except for newly created companies (see specific 
requirements in this case): 

 

4. DOCUMENT RELATING TO THE TECHNICAL/PROFESSIONAL AND DISTRIBUTION 
REQUIREMENTS 

Mark the documentation attached to this Submission Form with an X (Note: You may optionally 
provide information for any or all the sections described below to demonstrate compliance 
with the requirements set out in section 4.1.3 of the Process). 

Universal distribution of audiovisual content within the Territory for the term of the 
marketing contract. In particular, it must be explained what the distribution strategy for 
the awarded Lot(s) will be, whether it will be carried out solely through own distribution 
(by the Successful Tenderer), or through distribution with third parties, or both. 

Description of the spectrum of subscribers or users at whom the audiovisual content of 
the Lot(s) will be aimed, setting out the expected audience/user targets, including 
providing an estimated quantitative target per season, to demonstrate that the 
audiovisual content awarded will be accessible to the largest possible number of end-
users. 
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APPENDIX 3.2 - STATEMENT OF COMPLIANCE FORM 

Competitive tender process 

Marketing of the rights to exploit audiovisual content of the National League Championship in 
Spain 

[ Legal representative ] 

with tax identification number , as of  

(hereinafter, the "Candidate") and representing that entity, as duly accredited in the power of 
attorney attached hereto. 

REPRESENTS UNDER HIS/HER RESPONSIBILITY 

That the Candidate: 

i. Has not been convicted by final judgment for forgery, offences against property and 
economic interests, bribery, embezzlement, influence peddling, disclosure of secrets, 
insider trading, offences against the Treasury and Social Security, offences against 
workers' rights or offences relating to the market and consumers. 

ii. The prohibition on contracting extends to legal persons whose directors or 
representatives, in their current position or representation, are in the above situation due 
to actions carried out on behalf or for the benefit of such legal persons or which meet or 
possess the conditions, qualities or relationships required by the corresponding offence 
to be a principal offender. 

iii. Has not filed for insolvency, has not been declared insolvent in any proceedings, has not 
been declared insolvent, is not subject to judicial intervention and has not been 
disqualified in accordance with the Spanish Insolvency Act [Ley Concursal]7 without the 
period of disqualification set out in the insolvency classification judgment having 
elapsed. 

iv. Is up to date with the tax or Social Security obligations under the provisions in force, 
under the terms established by regulation. 

v. Is up to date with its due, payable and enforceable obligations with LALIGA. 

Signed: [ Legal representative ] 

 

  

 
7 Royal Legislative Decree 1/2020, of 5 May, enacting the consolidated text of the Insolvency Act or other equivalent legislation replacing it. 



80 | 

 

 

• 

APPENDIX 3.3 - FINANCIAL PROPOSAL FORM. 

Template to be completed with the amount offered for each Lot in €: 

Period of 3 seasons (2027/2028 to 2029/2030) 

OPTION B (3 seasons) 

 2027/28 2028/29 2029/30 

LOT B1    

LOT B2    

 

OPTION C (3 seasons) 

 2027/28 2028/29 2029/30 

LOT C1    

LOT C2    

 

OPTION D (3 seasons) 

 2027/28 2028/29 2029/30 

LOT D1    

LOT D2    

 

OPTION E (3 seasons) 

 2027/28 2028/29 2029/30 

LOT E1    

LOT E2    

 

OPTION F (3 seasons) 

 2027/28 2028/29 2029/30 

LOT F1    

LOT F2    

 

OPTION G (3 seasons) 

 2027/28 2028/29 2029/30 

LOT G1    

LOT G2    

All seasons must be completed for each Lot for which you are applying. 
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Period of 4 seasons (2027/2028 to 2030/2031) 

OPTION B (4 seasons) 

 2027/28 2028/29 2029/30 2030/31 

LOT B1     

LOT B2     

 

OPTION C (4 seasons) 

 2027/28 2028/29 2029/30 2030/31 

LOT C1     

LOT C2     

 

OPTION D (4 seasons) 

 2027/28 2028/29 2029/30 2030/31 

LOT D1     

LOT D2     

 

OPTION E (4 seasons) 

 2027/28 2028/29 2029/30 2030/31 

LOT E1     

LOT E2     

 

OPTION F (4 seasons) 

 2027/28 2028/29 2029/30 2030/31 

LOT F1     

LOT F2     

 

OPTION G (4 seasons) 

 2027/28 2028/29 2029/30 2030/31 

LOT G1     

LOT G2     

All seasons must be completed for each Lot for which you are applying. 
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Period of 4 seasons (2027/2028 to 2031/2032) 

OPTION B (5 seasons) 

 2027/28 2028/29 2029/30 2030/31 2031/32 

LOT B1      

LOT B2      

 

OPTION C (5 seasons) 

 2027/28 2028/29 2029/30 2030/31 2031/32 

LOT C1      

LOT C2      

 

OPTION D (5 seasons) 

 2027/28 2028/29 2029/30 2030/31 2031/32 

LOT D1      

LOT D2      

 

OPTION E (5 seasons) 

 2027/28 2028/29 2029/30 2030/31 2031/32 

LOT E1      

LOT E2      

 

OPTION F (5 seasons) 

 2027/28 2028/29 2029/30 2030/31 2031/32 

LOT F1      

LOT F2      

 

OPTION G (5 seasons) 

 2027/28 2028/29 2029/30 2030/31 2031/32 

LOT G1      

LOT G2      

All seasons must be completed for each Lot for which you are applying. 
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APPENDIX 4 
LALIGA VALIDATION PLATFORM 
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APPENDIX 4 - LALIGA VALIDATION PLATFORM 

Competitive Tender Process – Residential Television Customers, First Division Seasons 
2027/28 to 2031/32. 

As indicated in section 5.5 of the Competitive Tender Process, once the Successful Tenderer of 
each Open Lot has been designated, the Successful Tenderer must complete an online 
questionnaire and provide the information requested by the LALIGA Compliance Area, which 
must be validated before signing the corresponding marketing contract. 

The following is a summary of the steps to be followed so that the Successful Tenderer can 
register on the LALIGA validation platform. 

1. RECEIPT OF E-MAIL FROM "PORTAL.CUMPLIMIENTO@LALIGA.ES". 

• Within 7 days from the date of award of the Open Lot(s), LALIGA will send an email to 
the Successful Tenderer from portal.cumplimiento@laliga.es with the following 
content: 

 

• This email will be sent to the contact person indicated in the Submission Form 
(APPENDIX II.1) as the legal representative. 

• It should be noted that the email portal.cumplimiento@laliga.es is only used to send 
automatic messages and cannot receive emails. Should the Successful Tenderer have 
any questions, please use the "LALIGA Third-Party Risk Management” mailbox: 
tprm@laliga.es. 

• If you do not receive this e-mail from portal.cumplimiento@laliga.es, please contact 
LALIGA: tprm@laliga.es. 

2. ACCESS TO THE COMPLIANCE PORTAL 

• Once the Successful Tenderer has accessed the LALIGA Compliance Portal, it will see 
a notice on the top right-hand side, which will allow it to access the questionnaire to 
be completed. 

 

As part of the LALIGA Organisation's third-party assessment process, you have been assigned a 
new assessment of  from the 

Compliance Portal. Please bear in mind that you will have a limited period to complete it. 

Complete the assessment 

Thank you for your cooperation. 

Dear, 

WELCOME to the 

Compliance Portal. 
Quickly find all the procedures 

Gifts, donations and hospitality 
Click here for forms related to gifts, hospitality or donations 

Third-Party Risk Management 
Click here to access the forms related to the management 

of third parties and counterparties. 

Needs attention My applications Routes 

Search 

mailto:PORTAL.CUMPLIMIENTO@LALIGA.ES
mailto:portal.cumplimiento@laliga.es
mailto:portal.cumplimiento@laliga.es
mailto:tprm@laliga.es
mailto:portal.cumplimiento@laliga.es
mailto:tprm@laliga.es
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• The questionnaire can be completed in parts, which will be automatically saved. 

• Once the questionnaire has been completed, the LALIGA Compliance Department will 
assess it. If any further clarification is required, the Successful Tenderer will receive a 
notification by e-mail and will be able to view the requested task by logging back in to 
the Compliance Portal. 

• The positive assessment of the questionnaire will have a fixed duration, for a period of 
1 to 5 years. At the end of this period, if the marketing contract is still in force, a new 
questionnaire will be sent out to monitor the business relationship and confirm that its 
reliability remains at tolerable levels. 
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